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Footwear:
All Devices Auction metrics evolution

~ $0.18 Queries YH\

0% 11.12%
E 35% - %$0.16
E 30% i m‘”lmpressinns Y/Y
; $012  16.26%
2 $0.10
3 r .
; 20% Clicks Y/Y
i - $0.08 45.44%
3 15% . $0.06
!"' -
o s00s AR
0 i
;L 5% - $0.02 (5.89%)
? 0% | - $0.00 CPC Y/Y
: . 24.15%
S, ($0.14)

\__ Queries Index  ==—(Clicks Index  =——=Ad(CTR  =—|mpressions|ndex ===<CPC

source: Google internal search data, based on pre-categorised queries for the Footwear. Mote: In-quarter metrics for Query ) _
folume and Ad Depth are only available. Google Confidential and Proprietary 5
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spend 15% of your
development budget
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CREATE

CREATE YOUR SYMBOL

Paint it. Doodle it. Put a steak on it. Make a symbol that tells your story with our
design toolkit.

Make yours
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/3%

/5% of consumers like when brands
oersonalize messaging and offers.

Source: Aberdeen Group



40%

40% of consumers buy more from
retailers that personalize the shopping
experience across channels.

Source: mybuys.cc



IF YOU ASK TEN MARKETERS

What they think abou



9/10 MARKETERS CAN AGREE!

9/10 Marketers agree “personalization is the way of the future.”

diy

TERADATA

This is us
agreeing.

Data based on a survey of 1,506 marketing and communications executives worldwide, representing all major
industries. The survey was conducted in the fall of 2014, and follows a similar survey conducted in 2013.



HOWEVER IF YOU LOOK AT SPEND...

Before people After people
get to your site get to your site




MARKETING SS IS HIGHLY SKEWED

For every 92 marketing dollars spent trying to lure users to their sites,
companies spent only one dollar trying to keep them there

Before people After people
get to your site get to your site

$1

Source: AddThis: *Website Personalization: What It Is and How It Can
Help Increase Conversions on Your Site.* Published May 2015
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Provide the most

meaningful experience
lo your cuslomers
al each touch point
















Opportunities

Users feel more engaged



Opportunities

ISITEEINNBICIENTEEED

Consumption INCreases



Opportunities

ISErSTEEINNBIEIENEEEED

 ONSUMPIICRNEIEGSES

Destination for discovery



Opportunities

5 iee) rriore eriejelefsle
ONSUMPIBRENEIEGSES
Silglelilor for cliico%es

People start talking albout
YOUr Shopping experience
with passion






‘What we need?

We need a plan



‘What we need?

We need a plan

We need data



‘What we need?

We need a plan
We need data

We need the tools






RECOGNIZE

Know your customer and
prospect’s profiles including
demographics/firmographics,

geography, and expressed
or shared interests.




RECOGNIZE REMEMBER
m Knowing your customer's history

Know your customer and
means knowing how they act-as

prospect’s profiles including
demographics/firmographics, expressed by what they browse
and what they buy.

geography, and expressed
or shared interests.




RECOGNIZE

REMEMBER

Know your customer and
prospect's profiles including
demographics/fimographics,
geography, and expressed
or shared interests.

RECOMMEND

Reach them with the right
marketing, offer, content,

or product recommendations
for the customer based on

their actions, preferences,

and interests.

Knowing your customer's history
means knowing how they act-as
expressed by what they browse
and what they buy.



RECOGNIZE

REMEMBER

Know your customer and
prospect’s profiles including
demographics/firmographics,
geography, and expressed
or shared interests.

RECOMMEND

Reach them with the right
marketing, offer, content,

or product recommendations
for the customer based on

their actions, preferences,

and interests.

Knowing your customer's history

means knowing how they act-as
expressed by what they browse
and what they buy.

Delivering personalization
within the context of the digital
experience based on who they
are, where they are located,

and/or what time of the year it is.
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Data Sources

5\’

ERP/CRM



Anlycs

‘

ERP/CRM
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Analytics

E\?

Newsletters ERP/CRM




Data Sources

,:.-‘5.?‘ D §
|

Anzalyf'ic:s

&

Newsletters ERP/CRM

Social Data



AndIyﬁc:s

~

Newsletters ERP/CRM

Social Data Phone Data



Analytics

~

Newslefters ERP/CRM szey Data

Social Data Phone Data
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Analyfics Mobile app

~
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Newsletters ERP/CRM  Survey Data

Social Data Phone Data
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The Tools

Theme and Layout
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|:| Lacoste (27)
D Levis (12)
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[—ry
[ ]Lacoste (27)

[[Jrevisti2)
[ Nike (172) LACOSTE LEVON LEVON LEVON
I:] Redskins (88) Sneakers - MMAE ZKOYPO Casual - MMAE Casual - MAYPO Sneakers - TKPI ZKOYPO
S
TSR €109.00 £73-90 €46.00 £73.90 €46.00 £73.95 €44.00

[ ] Replay (35)

D Skechers (11)

D Toms (25)

[ ] Adam’s Shoes (9) 21s
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EMIAOTH TIMHE il \ﬁ
I —
Anéé 0 v ’ Ewg| Ohscv
|
SEASON LEVON DIADORA ENJO TESOTI ANT
5 Sneakers - TKPI ANOIXTO ABANTIKA - AEYKO/MTIAE Casual - MMAE ZKOYPO 20y Lovdpsg - MMAE/AIAOOPA m
[ ]aNoIzH (1714) XPOMATA
£73-95 €44.00 £52.95 €42.00 €89.90 -
[ ] kanokaipi (1714) : . Meray s Meraipo €44.90
[ ] ®eiNnonapo (954)
TOMS €59.90

[ ] xemanas (524)

Toms 10007328
‘ MEFEGOE 44
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YAIKO
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I:] Suede (202)

I:' ZuvBetiko Suede (9]

[ ] Mesh (z00)

L LACOSTE ENJO TESOTI ENJO TESOTI ENJO TESOTI
I:] Yeaopa / Fabric (434) : ; P
Loafers - TKPI ZKOYPO Eomtavtpuyteg - TAMIA Eomavtpiyleg - MIMOPNTQ Eomtavtpuyteg - MMAE ZKOYPO
D MAaotiko / Gel (166) €119.00 €69.90 €69.90 €69.90
TA "TOP 5" ANAPIKA ZE
NOQAHZEIZ ZHMEPA
38% 38%
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NEEZTIAPAMABEZ — TYNAIKEIA @ ANAPIKA i MNAIAIKA - pccessoRies i BRANDS i BEST SELLERS [N ALCLISTLLIIN
vea oyEbia xabnuspva TQTOUTOIR  f TQTOUTOIl ¢ TQTOUTOR : : £w¢ 80% yaumAdTepn Ty

BRAND INDEX: 39 « A+ B C =D E*F=«G=*=H

F'YNAIKEIA
NEAINA
NAAT®OPMEZ
IANAANIA
IATIONAPEZ

ANAPIKA
AGAHTIKA
EZNANTPIMEZ
SNEAKERS
IANAANIA

e  NEWARRIVAL

NEAIAA :
IATIONAPEE : _ AEITE TH ZYAAOrH MAL
EZMANTPITIES e :
CASUAL

ACCESSORIES
TIANTEZ
NOPTO®OAIA

MpoAafe -50% off Nike Outlet Louvel
Ze SnuowiAn brands NEeg mapaAaBeg AvaxkaAue TLpEG EwG -80% Neeg NapalaBég
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BRAND INDEX: g = A e Bilie (G sE OE 5G = H

F'YNAIKEIA
NEAIAA
NAAT®OPMEZ
ZANAANIA
ZATIONAPEZ

ANAPIKA
AGAHTIKA

EZMANTPITIET & % : ”IK

SNEAKERS
ZANAAAIA

|  NEWARRIVAL

NEAIAA

FATIONAPEZ v , - ' AEITE TH £YAAOrH MAX
EZMANTPITED i . :
CASUAL

ACCESSORIES
TIANTEZ
NOPTO®OAIA

MpoAaBe -50% off Nike Outlet Louvel
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nyshoeo L

210 61 44 441

Tniepovirés napayyefies
NEEZ NMAPAANABEZ F'YNAIKEIA ANAPIKA
véa oyebia xabnuspiva TQTOUTOIQ TV IO

E>

MEGA SALES (Bprikape 1225 oxedia)

KATHIOPIA AXTOMATO
> ANAPIKA (239)
> TYNAIKEIA (776)
> MAIAIKA (110)

KAGAPIZMOZ X

> AZEZOYAP (0) .
> OUTLET (0) 29
METE@OZ
20(3) 21(2) 22 (4)
23 (4) 24(17) | 25(20) )
26(19) = 27(22) | 28(58)
20(58)  30(68) @ 31(63) NIKKI ME
NAQTOpUES - XPYZO
32(67) 33(51) 34 (58) £55-90 €36.00
35(76) | 36(560) | 37(647) S
38(657) 39(668) 40(860)
41(695) 42(275)  43(284) m
44 (267) 45(227) | 46(105) ]
=y
47 (5) 50(1) L 3 (.—;*

TIMH ™

KAAYTEPO EAAHNIKO E-SHOP 2015

Jsite ta sia

MAIAIKA ' AcCESSORIES i BRANDS : BEST SELLERS (S iiuieedltii
TTOVTOIA 7 g £w¢ 80% yaunAotepn T
NEES TAPAAABES ~ BESTSELLING  IOZOSTO EKNTQSHE 1 @
BEEEEE >
29" 29" ED
| T
G
Wg.—
NIKKI ME NIKKI ME NIKKI ME
NMAat@oppss - MAYPO NMAQTPOPHEG - AEYKO Tavsdhia - XPYZO
£56.95 €36.00 £€56.95 €36.00 €56-56 €40.00
%
33X . 2° ED
B .
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_— oe dgiles ns mapayyglies Trilepavinés nagayyefies Seite ra Bpapeia pac

NEEZ MAPAAABEZ FYNAIKEIA : ANAPIKA : TIAIAIKA ACCESSORIES : BRANDS : BEST SELLERS ’ MyShonl:lTLET :
mTamovTol ¢ AQTOUTOI ' TATOUTOl : : £w¢ 80% yaumAdTepT) Ty

véa oyebia xabnuspiva

>

MEGA SALES (Bpnkape 1225 oxedia)

o EniAe&e éva and ra napakdrw 9 BdAe Tov Kwdiko Offer1650 9 Képdioe ewg -50% otnv Ty
KATHIOPIA AYTO'MA TO TIMHM™ Y  NEEXMAPAAABEE  BESTSELLING  MOXOXTO EKMTQEIHE EEE @l

> ANAPIKA (329)

> FYNAIKEIA (776) KAGAPIZMOL X
> MAIAIKA (110)
>4 AP (0)
> ET (0)
METE@OZ
20(3) 21(2) 22 (4)
23(4) 24(17) 25 (20)
26 (19) 27 (22) 28 (58)
2058 | 3068 | 3163) NIKKI ME NIKKI ME NIKKI ME NIKKI ME
MNAQTEOpPLES - XPYZO MAatoppsg - MAYPO NAat@oppsg - AEYKO Zavddla - XPYZO
32(67) = 33(51) | 34(58) €55:95 €36.00 €55:55 €36.00 €55:55 €36.00 €58:55 €40.00

35 (76) 36 (560) 37 (647)

38(657) 39(668) 40 (860)

’75)

41(695)  42(
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AHMO®IAEIZ KATHIOPIEZ

EZMANTPITIEZ AGAHTIKA

SNEAKERS EZMANTPITIES

CASUAL SNEAKERS

NAAT®OPMEX CASUAL
- AOAHTIKA NAIAIKA MAMOYTZIA LOAFERS
BEST SELLERS NEEZ NMAPAANABEZ MPOZ®OPEZ

=
NIKE NIKKI ME
ABANTIKA - TKPI ZKOYPO MAaTpoppEg - AZHMI
€74.90 €55:56 €36.00

R
N!KKI ME BITTER & SWEET BITTER & SWEET
NAatpdoppeg - AEYKO Taylovapsg - TKPI Sneakers - EKPOY
€55:96 €36.00 £25:55 €15.00 £34:95 €21.00



EZMANTPITIEZ

AHMO®IAEIZ KATHIOPIEZ

AGAHTIKA

SNEAKERS EXMANTPITIES
CASUAL SNEAKERS
NAAT®OPMEZ CASUAL
AOAHTIKA MAIAIKA MAMOYTEIA LOAFERS

WELCOME BACK

AYTATAZ

EAIA EIAATE TTPOZPATA

DIESEL O'NEILL CINDERELLA_HEELS CONVERSE LEVON CALVIN KLEIN BITTER & SWEET BITTER & SWEET
€135.00 €94:90 €1060060:06 €67.90 €73:90 €99.90 €41:90 €4190
€69.00 €10000.00 €46.00 €24.00 €19.00
BEST SELLERS NEEZ NMAPAAABEZ MPOZ®OPEZ

NIKE NIKKI ME



S — - —
WELCOME BACK

AYTA TA ZXEAIA EIAATE MPOZPATA

<= 4

DIESEL O'NEILL CINDERELLA_HEELS CONVERSE LEVON CALVIN KLEIN BITTER & SWEET BITTER & SWEET
€135.00 €94:99 €16600000:06 €67.90 €73:99 €99.90 €41:99 €41:99
€69.00 €10000.00 €46.00 €24.00 €19.00




> Avbpikég Eomavipiyleg

Toms
Toms 10007928 TOMS

€59.90

XPQMA

<=

MEFE@OZ

10 MEFESQOYL T

MPOZOHKH ZTO KAAAQI

¥ MPOIOHKH ZTH WISHLIST

TMepwuikéc mapayyehisc 210 61 4444 1

e

o, 2 F—— AQPEAN AMOITOAH - AQPEAN ENIZTPO®H
NEPITPA®H | AMOZTOAEZ | ENIZTPO®EZ
e ]

‘\,0"-

YAwa kataokeunc: Yoaopa / Fabric



IXETIKA MPOIONTA —

TOMS TOMS TOMS REPLAY TOMS KAPORAL CALVIN KLEIN KOKE SHOES
€69.90 €54.90 €69.90 €94.90 €54.90 €49:90 €97:90 €51:20
€39.00 €72.00 €36.00
NEWSLETTER Eyypagcite tdpa xat kepbiote 10% éxmtwon  EMAIL m

i i

MYSHOE.GR LIVE WINDOW SHOPPING GIFT CARD

Verifiedpy w75 B MasterCard. oo ———— =) NSPIRAEUS <
PayPall  ""VISA g Scruccoqe SPEEDEX EATA /3 IS EANK T

ALPHA BANK

THA. MAPAITEAIEZ 210 61 44 441 FOLLOW US

XPEIAZEZTE BOHOEIA: AHMO®IAEIZ ANAZHTHZEIZ AHMO®IAH BRANDS MYSHOE
» MAHPO®OPIEZ ANTOZTOAHZ = ABAHTIKA MANOYTZIA » NIKE  MPOGIA



IXETIKA MPOIONTA

<7 - I8 4 e A0 4%

TOMS TOMS TOMS REPLAY TOMS KAPORAL CALVIN KLEIN KOKE SHOES
€69.90 €54.90 €69.90 €94.90 €54.90 €49:90 €97:90 €51:90
€39.00 €72.00 €36.00
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SXETIKA NMPOIONTA

TOMS TOMS TOMS REPLAY TOMS KAPORAL CALVIN KLEIN KOKE SHOES
€69.90 €54.90 €69.90 €94.90 €54.90 €49:99 €97:96 €51:90
€39.00 €72.00 €36.00

EIAATE MPOZ®ATA

- o & 4 = oS

TOMS CONVERSE NIKE HITEC JACALU TIMBERLAND CONVERSE DIESEL
€59.90 €64.90 €129.90 €127:60 €97:99 €222.00 €67.90 €135.00
€109.00 €85.00
NEWSLETTER Eyypagsite topa xat kepdiote 10% éxatwon  EMAIL FYNAIKA

- i i

MYSHOE.GR LIVE WINDOW SHOPPING GIFT CARD

Emokémnte ou Bplokovrat Kavte TIg ayopéc oac péoa ano Asi€te TNV aydann oag, TTPosYEPOVTAC
uadl cac cto mvshoe or NV vEa £kSoon mvshoe or ula SwooETIiTavn arno o mvshoe or
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——  LUCKY COUPON —

BPHKATE ENA ANO TA TYXEPA MAZ KOYINONIA
MOY AINOYN EKIMNTQZH 10 % !

&

KQAIKOZ KOYIMONIOY:
6H40MP9ODU3

AMEn: og 3 wpeg kat 59 Asmta




KAAAOI ATOPQN

Artoatolr e-mail otnv efunnpéton nedatwy | Zvoxevaoia Swpou | NMAnpogopiec amrooroArc | MAnpowopies emortpogric OAOKAHPQZH N/

NPOION XPQMA  MEFE©OZ TIMH MONAAAZ TOZOTHTA

TOMS rKPI ZKOY 44 €59.90

1
PO
Avaviwon

E] Zvoksvaoia Swpou (+€1.50)

R one D €0 €53.91 [Joo ro mood AZIA MPOIONTON
EYETE /0. 50 MOV JTTOPELTE VA ECAQYyOPaoETE
P.MN.A.

EKNTQIH
n EKTIMOMENH HMEPOMHNIA NAPAAOIHE 2-3 EPTAZIMEZ AQPEAN

NIZTQIH
NMPONOHTIKO KOYMONI EMNIAOTEZ ANOZTOAHZ EZOAA ANOSTOAHS
EQV £XETE KATIOLO KOUTIOWL @ Awpeav anoatoln
EVEPYOTIOLNOTE TO £5W ZYZKEYAZIA AQPOY
6H40MPADU3

TEAIKO ZYNOAO

© To xounéw éxer evepyomounBei xat Arjyet
o£ 2 wpeg katL 54 Aemra

OAOKAHPQZH MNAP
ENEPIOMoOIHZH



NMPOQOHTIKO KOYMONI

EQV EXETE KATIOLO KOUTIOWL
EVEPYOTIOLIOTE TO £5W

6H40MPODU3

© To xounéw éxer evepyoronBei kat Ajyet
ot 2 wpeG kaL 54 Aemrra

ENEPIOMOIHZH
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%hoe@

ZAZI OEAOYME NIZQ...

' auto to AOyo, yLa TNV ENOUEVT 0ag apayyeAia, oog
npoodEpoupe pia povadikn Swposmrayn!

H dwpoemitayn LWoyVEL yia ayopeg dvw Twy 60€ KaL Ta
oTolEia Tng dpaivoval OTn CUVEXELX.

Tl TNV £VEPYOTOLNOH) TN MOPAKAAOUUE MIECTE MAVW OTO

o -y

Mooo: -10€ ekmtwon!
Kw8iko¢: 6KIC6ASPD2
Hp/via Ajéne: 11/10/2015 00:00:00

Gift Coupo
) JUEEE




ee000 COSMOTE 3G 3:22 pp @ 79 29% W)
< Q Search &=_
® comment
myshoe.gr
ponsored - &

Bpeg TNV HeyaAlTePN TIOKIALG 0€ avEpLka
ABANTIkA 6T0 MyShoe.gr!

myshoe.

Nike T-LITE XI

® Comment

ee000 COSMOTE 3G 3:22 ppu @& 79 28%0

< O\ oearcn &=.
B Comment

myshoe.gr

ponsored - @

Bpeg Tnv peyaliTepn TOKIAA o€ avdpIkda
ABANTIKA 0T0 MyShoe.gr!

myghoe.

Nike Primo Court Mid Leath&

l Comment # Share

ee000 COSMOTE 3G 3:22 pp @ 709 29% W

< Q Search *=‘
® comment # Share

myshoe.

S

hoe.gr

Bpeg TNV peyaAlTEPN TIOKIAL O AVEPLKA
ABANTIKA 0TO MyShoe.gr!

Nike Air Max Emergent

o

I. Like B Comment A Share

2]




RESULTS



search

. ' Paused
Primary goal
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version Rate = | V5. Select s metric Hourly Day Week NMaonth

Conversion Rate

o
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N

March 2014 il 20187 = Ay zo1e & June 2014 = July 2014
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Conversion Raie Increcsa:

148,1%



Conversion Raie Inecrease:
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MYSHOE CASE STUDY — SCALING WITH
ADVANCED FACEBOOK DYNAMIC PRODUCT
ADS

— N RN ) .

6x 5,8x 22%

ad spend increase more transactions higher ROI
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