in the ocean of e-business

how deep do you want to dive?
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<4 Meet our team

il

Panayotis Gezerlis Elena Chailazopoulou  George Skiadopoulos Manos Koumantakis Christos Vareloglou
Founder & CEO Digital Marketing Digital Marketing Digital Marketing Consultant & Marketing
Head of Consulting Consultant Consultant Consultant Manager

Aggeliki Panagiotou  Konstantinos Stavrou Konstantina

Digital Marketing Digital Infrastructure Papagiannopoulou
Training Consultant Consultant Digital Analytics Consultant



A few clients we have consulted
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Long term programs we have co-organized
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The most recognized, intensive and contemporary long term program in

Digital Marketing & eCommerce

10 training cycles in 2 years
4-5 months duration
60 lecturers
240 graduates so far = ockills
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Inhouse Training

Digital Marketing & eBusiness training experts

5 years providing unique Digital Marketing & technology training solutions to individuals and companies.
We love Digital Marketing & eBusiness and we share knowledge in a practical way.

We have trained more than 1100 people in the last 5 years

Indicative clients we have trained in Digital Marketing:
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Education Conference — Email Marketing

@ ‘E-mail Marketing & Marketing Automation 2016"

1-2 July 16 hours #F 12 Greek& Foreign experts = Complimentary Certification &84 Real time Remote

Our Agenda

1stDay (Tamara Gielen) 2nd Day (Greek Lecturers)
+ e-mailMarketing Trends & Challenges + How to build customer loyalty throughemail marketing
+ Building a Quality e-mail list: tactics & strategies +  TapuoTikd Tou e-mail marketing: AvallovTag 5 d1g newsletters
+ e-maildesignand copywriting best practices + e-mailmarketing operations GTov XpnuaT ootk ovoutko KAAd0o
+ e-mailmarketing metrics + e-mailmarketing oe peydAeg AMoTeC & dLaPOPETIKEG XUWPES
« marketing automation / lifecycle e-mail marketing / event- +  Marketing Automations oto eCommerce & Lead Generation: Ta
triggered campaigns top 10 TIOL TIPEMEL VA OTHOELG
» advanced segmentation & personalization techniques e Tlpabnuaramnnpaye kavovtac e-mail marketing oe Baon pe
» Optimizing results through A/Btesting EKATOVTAdEC XIALGDEG e-mails
« Testing & Optimisation oTo e-mail marketing oe FMCGs
eCommerce
« e-mailrecruitiment & list building: OAeg oL TEXVIKEG yia Apoyo
recruitment

« e-mailmarketing & CRM: O cwoTO¢ TPOTIOC
« e-mail personalisation & customisation done right on
eCommerce
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Education Conference — Online Pharmacy

® ‘“AetToupywvTag kepdopopa To Online dappakeio”

16-17 July 16 hours #E¥ 12 Greek& Foreign experts|=f| Complimentary Certification Real time Remote
Our Agenda
1stDay 2 Day
XaipeTiopotl «  TwcTo online pappaxkelo pag kaTapepe va exel 70% Tou TZ{poL Tov

2TaToTKA ZTolxela Online dapuakeiou

MAaTeoppayia Online dappakeio: Muwg eTAgyoupe
KepdopoplaoTo online pappakeio peow TnG BEATILWONG TNG
(KavoToinong meAatwy

Omnichannel oTparnywkn yia dappuaxeia

Eumopikn ZTpaTnylkA iepa ano Tnuetwon Tigwy oto Online
dappakelo

PayPerClick: MuoTIkd yia va viveTe kepdopdpog oe Online Pharmacy
SEO oTa Online ®dappakeia: O 6waoTdg TPOTOC

Price Comparison Engines: X Tpatnyikr yia Kepdopopiamou AEN
BaciZeTal oTnV xapunAdTEEN TIUNA

Mwc To brand mpémnet va mpooeyyioel Tov kKAGdo Tou Online
dappakelov og va ONEUO TLHWV

E-mail marketing oTpatnyikn yiakepdopopia oTo Online dappakeio

amno To eEWTEPLKO

Y TpaTnykn yla cross-border Online Pharmacy

AelkTeg TOL MpETMeL va mapakoAouBetl o eCommerce Manager evog
Online ®dapuakeiov

OpyavwvovTag Ta logistics evoc On-line dappakeiouw: Ot 10
OLPPBOVLAEG TTOL UTOPEL VO oag PEPOLV TNV TOALTIOBNTN KEpOOPOopia
Mavel: Online ®dappakoTtolol, MNMdZ Kal eKTPOCWTIOL ETALPELWY
eTALPELWY 0LINTOLV LA TLC TIPOOTITIKES TOL KAAdouL Online
Pharmacy

Google Analytics tips yta Online dappakeia

Content Strategy yLa wAnoelg xwplc paid ads otaonline papuaxkela
TakTIKES yla Social Media og Online ®appakeia

XpnotgotmowwvTag To Online Pharmacy eRetail Audit yia BehTiwon
NG Kepdowopiag pou



Online Marketing eLearning

» Taught by International Industry Experts

0 IZ ‘ @i Our Global Partner

LINNG
Avinash Kaushik Bryan Eisenberg Todd Malicoat Jeff Hasen Ma rkeT M Ot Ive
*The industry's leading digital

Online Marketing Certification Courses
.‘w c_e!\
é{) marketing training curriculum. Used by

Greg Jarboe Danny Dover Brad Geddes Jennifer Evans Cario agenCIeSr Fortune -IOOO, and Co”eges
worldwide.




Online Marketing eLearning

“ The best international curriculum in eBusiness & Digital Marketing

« 1 month access to 8 self — paced Foundation Courses with video
teaching by top industry gurus:

Search Engine Optimization (SEO)

Web Analytics

Pay — Per- Click (Google AdWords)

Social Media

Conversion Rate Optimization

Mobile Marketing

Content Marketing

Email Marketing

« Access to forum for interaction with faculty

« 4 weekly workshops with the latest industry developments

« 1000+ extra hours of extra video in the video library archives
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Our Global Partner

ViarketMotive

Online Marketing Certification Courses




« Certifications

Our Partners

OMCP OMCP & OMCA ® are professional certifications that recognize training from a
growing, vetted list of the online marketing industry’s best known educational

ONLINE MARKETING . . . .o . . . ) . .

CERTIFIED PROFESSIONAL institutions, and participation in the industry's top events in a variety of

OMCA capacities.

Online Marketing

Certified Associate

] Market Motive helps marketers, agencies, and enterprise teams change their
|\/|arkeJ[M()‘|:|Ve® careers, lives, and businesses by providing the industry's most comprehensive
Online Marketing Certfication Cowrses — digital marketing training. Their Certification Courses are considered
preparatory for OMCP® Certification.
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Getting OMCA/OMCP Certificate

“ Online Marketing Certified Associate “ Online Marketing Certified Professional

Pass Secondary aj P‘r’::ed 600 h OMCA Pass SecP:nStary Ap:::;\sled ]
(E)E')\(nfn}: + gqel.?l;e:'::t + :r?:?gsen:g:\r:;\ns 2l Orn |’ne:hrke ing OMCP ES::EI:; OR Degr:e+ 1?:(‘;05:":. = gneMMarEtE
Examin 6 out of 8 Foundation Courses Examin 2 out of 8 Foundation Courses
Ex: SEO Foundations, Content Marketing Ex: SEO Foundations, Content Marketing
Foundations, Email Marketing Foundations, PPC Foundations, Email Marketing Foundations, PPC
Foundations, CRO Foundations, Web Analytics Foundations, CRO Foundations, Web Analytics

Foundations, Social Media, Mobile Marketing Foundations, Social Media, Mobile Marketing
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