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How human/effective
IS your business?

www.communicationeffect.com



3 virtual executions & a Spark

1. Digital Marketing
2. Content Marketing, Storytelling
3. Influencer Marketing
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 Divorce via SMS

eeee0 10:45 AM -

< Back New Message Cancel

Cassandra Duncan

Sorry, it's final. Please accept it.
It's a break-up indeed




Human Life Digitalized. How To Humanize Digital Life

Think via Tweet form

TWEETS  FOLLOWING  FOLLOWERS LIKES usTS
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Tweets  Tweets & replies Media

Stathis Haikalis

Shaliahe Stathis Haikalis ~haikals - 57m

Chairman of PR Comm Effect & Chief “The super rich live in a parallel world; here’s how we bring them back

Strategist.Likes basket, Networks (the to reality" — The Guardian — is.gd/oSWpXw

social and specifically the human - ey - —

ones).Focus on Pathos, Logos, Ethos

Q Athens, Greece 4 In reply to JC Kommer

& haikaiis.net Stathis Haikalis halkalis - Apr 5

(] Joined February 2009 “Germany's Merkel says Greece can't have debt haircut in euro zone"
feeds.reuters.com/~r/reuters/bon... ... via @Alea_
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Stathis Haikalis “haikals - Apr 5
u Precious papers #PanamaPapers

2+ Follow

New to Twitter?

Sign up now to get your own
personalised timeline!
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Trends
#RogueOne

161K Tweets
#NationalBeerDay
34.2K Tweets
#4YearsWIthEXO
467K Tweets
#WorldHealthDay
137K Tweets
#HillarySoQualified
183K Tweets

Annie Power
Started trending in the last hour
Meek

40.1K Tweets

Miss You CSK

Just started trending

Bomani Jones
14.1K Tweets




Human Life Digitalized. How To Humanize Digital Life

Friend via Facebook

Ml stathis Haikalis

B Edit Profile
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. 1 New Stories

Theoharis Mihailidis

er - 40

) Justnow - Tw

Eat, drink and be merry in Athens

@ Public v m

Eat, Drink and be merry in Athens. New BBC Travel doc

Vi & < o

In Greece, one of the good things to come out of the recent financial crisis is a

renewed appreciation for traditional recipes.
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YOUR PAGES

~= Communication Effect 1

You Haven't Posted in 6 Days
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Recent Posts
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¥ See More

[7] 18 eventinvites
[ Petra Ftrand 12 others

SUGGESTED PAGES See All
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replied to Rafaella
Koukouli's comment.
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Collective.
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- Eva Sypris
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Michalis Kathreptis

Dimitris Santixis
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% Spiros Konstantinou

' Alexandra Koltsida

MORE FRIENDS (182)
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Elites lose power
Masses win influence

COMMUNICATION

Omnipresent Disruption!

F

Disruption by Social Media

Politics

4 Economy H Digital Transformation

Marketing
Communication

Disruption by Marketing Technology




Their bubbles/algorithms rule our life.
They really bring most of our information and shape most of our social life
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The parable of Port Talbot
Th e America's Treasury v multinationals
E C 0 n O m i St Libya's last chance
Bouncy castles in space

Parsing the Panama papers

Imperial ambitions
7 /%'\\';




Media sources. Algorithms are the king

Trend 1: Algorithms define our information flow

Percent who use each media source several times a week or more (Global)

search | 7
v [ 9
Social Media - | 7
Newspapers | + 5
Magazines | 3>
Blogs | |
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Trend 2: Trust is moving away from elites.

Trust by Source
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Trend 3: All this is changing the decision process

 AWARENESS < via social media (trends, ideas, products)

 CONSIDERATION < via search engines

* INTENT < seek advice or testimonials via social media

* DECISION € are made before engage with the official presence of a company
 ADVOCACY < broadcast their experience if they have a high emotional valence

e 12 searches before engaging on a specific brand’s site

* 66-90% of buyers is on the way of their purchase journey before they reach out a seller




Cut through the bubbles: Social Platforms, the trends




Crush the bubbles: harness the digital trends

EDELMAN INSIGHTS — TRENDS

Key Digital Trends Put Consumers at the
Center of Brand Marketing

VIDEO, VIDEO, 2 INFLUENCERS 3 THE BUY NOW
VIDEO AS CREATIVES REVOLUTION

SOCIAL LISTENING AS CROSS-DEVICE CONSUMER
SOCIAL INTELLIGENCE JOURNEY MAPPING

And, we’re keeping an eye on virtual & augmented reality, beacons, esports
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Crush the bubbles: take advantage of the algorithm proof short video

Trending Formats Engage Consumers

P00 OO

Livestreaming 360-video Crowdsourcing Video Short Form Bits
Influencers & GIFs

EDELMAN INSIGHTS — TRENDS
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Crush the bubbles: partner with influencers,
vet not only show business celebrities

How can brands keep up?

() o

Choose influencers
who will resonate

: : Grant the Get a good deal by
with your Put storytelling at infl e ati AFtReTina weith
consumers through the heart of it I ICr Claive P g
strategic data license EXPEES
analysis

EDELMAN INSIGHTS — TRENDS - INFLUENCERS
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As Socrates of Advertising Howard Gossage said in 1952

“People don’t read advektiSing — they

read what interests themdnd sometimes
that’s advertising.”—-Howard Gossage




Crack the bubbles: inspect the consumer purchase journey and hack it

Yol &
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journeys: Seeing the
world as customers do

By Nicolas Maechler, Kevin Neher, and Robert Park




Objective 2020 Strategy 2016-17 Implementation

Digital Transformation, Integrate marketing activity | Crash fragmentation, smash silos, upgrade cross-

follow the customer, across any channel channel collaboration
consumer journey

The Offline / Online
Marketing Landscape

OFFLINE

AN
g
S3VS

’ Edelman ONLINE

Marketing+Comms+Sales+HR+Customer Support+Legal
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-Digital Marketing is the King. Really?

-Content Marketing, Storytelling are the King. Really?
-Influencer Marketing is the King. Are you kidding?

The Tweet Heard Around the World

Tl BUsIN[»
INSIDER
How

13 Execs Are Listed In ‘Creative Credits’
For That Oreo Super Bowl Tweet
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a Darad Arrana (e )
The Death of Content Marketing: Why Brands
Must Become Cultural Currency

* Qrogsees
“Mecpin (Tpanes§

e s v Flowslem

Before there was social media—before there was mobile and the video
revolution, thers was blogging. Oncs heralded as arevolunionin

communicatons and to a degree, marketing—self expression and direct
publizhing of the wnitten word became an influential force to be dealt wath.

Blogging, in written word form of has been & commodity for some time.


https://www.youtube.com/watch?v=MCAEbirIByc&feature=youtu.be

vFollow the customer journey, offer real
life experiences

vHumanize the digital life

v'Take advantage of crowd culture.
Brands and Organizations Must
Become Collaborators and Co-Creators
of Culture




Meet me online:

n Stathis Haikalis

g @ haikalis
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m https://gr.linkedin.com/in/haikalis

s.haikalis@gmail.com



https://www.facebook.com/stathis?fref=ts
https://twitter.com/haikalis
https://gr.linkedin.com/in/haikalis
mailto:s.haikalis@gmail.com

