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Palo.gr:
H mpwTtn pnxavn avalitnong €1dnoswyv otnv EANGDQ.

PaloPro:
Monitoring and analysis platform

PaloNews Digest:
The best news mobile application
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BpaBcia

- To Palo Pro: BpdaBeuon ota "Bpafeia E-volution 2014"
oTnVv Katnyopia "DynamicNewComers".

- To Palo News Digest BpaBeuvon ota EBI'E awards 2016
oTNV KaTtnyopia «EQapuoyEg yia 000veS apro».
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[1AApPN¢ KaAuwn 0Aou Tou EAANVOPWVOU
O1adIKTUOU

*High end TexvoAoyia otnv eUpeon, avaAuon Kai
TTapouaiaon

« KaBapog, QIAIKOC, TTPOCAPUOCIUOG Kal
EUEAIKTOC OXEDIQOMOGC




Palo Pro: Video
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”'4\ Eutuxwg, n Texvoloyia éxel KaTGAANAeg AUoeig!
v

H avayvwpion ovTOTATWY UTTOPEI:

* Na avayvwpioel ovouata TTPoOCWTTWYV,
ETAIPIWYV, TTPOIOVTWYV, TOTTOBECIWV

* Na cexwpioel ovopata armmd avagpopES TTou
dev gival ovouaTa

* Na opadotroifoel TTOAATTAEG HOPYPES OVOUATWYV
oTnv idla ovroTnTa
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* To AeCIKO MOC TiN
ovouaral
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Kai ye TNV avayvwpion ouvaiocOnuaTog 11 YiveTal;

XpelaldopaoTe €1miong AEEIKO, PE AECEIC TTOU PEPOUV TTOAIKOTNTA
Opwcg 1o Ae€IKO dev apkei!

XpelaldpaoTe pnx CUVTOKTIKE AVAAUOT), WOTE VA EVTOTTIOOUE
O€ TTOI0 OVTOTNTA AVAPEPETAIl MIa BETIKA | apvNnTIKN €K@POoN

XpelalOuaoTe KAl YPOAMMOATIKEG OUVOUAOHOU AECEWV
TTOU PEPOUV TTOAIKOTNTA
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Eutuxwg, Ta £xoupe OAa autd!

* 'Exoupe AeCIkO pe 4.000 AECeIc TTOU PEPOUV TTOAIKOTNTA
* 'Exoupe TIC KATAAANAEC YPANMOTIKES
 H akpipeia urrepBaivel 1o 87% oe emrimedo eyypdgpou

 H akpipeia urrepBaivel o /0% oe emimedo ovrdTnTag
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1. Online Social Media Monitoring
2. Facebook Topic Analysis

3.AvaAuvon oxoAiwv/fanpage statpioc



Online Social Media Monitoring

Oplopog / Nepypadn
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Sitex iskragr
Blogs Antikanea hlogspot com
Twitter: @MikkosC, @G_Rouls, @alexiili @andreas_53_, @ypopto_mousi
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AUTHORITY ANALYSIS




Facebook Topic Analysis

Oplopog / Meprypadn




Unique insights

Facebook APIs tTou xpnotgotrolsital onuepd ——— . «—  Facebook NEWdata —

Facebook Facebook Ads Facebook :  Posts and Engagement

Pages Audience Insights Across Entire Facebook

=

i . . » Hashtags
* Ta Dik@ oag Posts & -+ Conversion stats . = Audience demographics » Demographics
engagement -+ Adengagement -« Audience behaviors : « Engagement
= Fan demographics S Audience demographics ' %
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Tieival o Facebook NEW Data Analysis?

* Realtime mpoopaon ot 6Aa T newsfeed GTTOU CUYKEVTRUWVOVTOI KX KOIVOTTOIOUVTOI TTEPITOTEPT OMTO
475 Dig meEpIEXOPEVA KABnUEpIVA.
* [lpoofBaon os avwvupn & CUYKEVTPWHEVN TTANPOQORIC OXETIKA PE OUYKEKPIPEVEG
OpaoTnpIoTnTEC, events, brand names KATT T o1roia 0 Koopog poipadetan oro Facebook.
Avvupd Ko ouyKeVTpwpEva Sebopeva

4 status [ Photo / Video [ Life Event . Pozts
« Pages Posts

What's on you rmind’ri

EmmA£ov engagement data
« Likes on Posts
- Shares on Posts

B 1. & @ O - Comments {notext) onPosts

AsBOPEVT EPTTAQUTIFUEYT JIE
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[Mw¢ XpnoidoTtrolouy ol Ertaipiec ta NEW Data

BRAND « PRODUCT

il

Brand Analytics

Brand Reputation Management

Campaign Analysis
Compétitive Analysis

CONTENT = LINKS

Content & Media Analysis

Influential Media Analysis
TopicAnalysis
Content Discovery

INDUSTRY « TOPIC

Industry & Topic Research

Industry Benchmarking
Topic-Spedfic Analysis
Verical Applications (e.g. TV)

AUDIENCE

- Market research to inform creative &

campaigns

Creative & Campaign Design
Audience Affinity Analysis
AudienceDiscovernyExpansion
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Interactions

N
X

1 March 2016 2 March 2016 3 March 2016 4 March 2016

Interaction Type
Key

. comment
M iike
W reshare

W 13.38%

6.37%

Media Types Engaged With

16.29%

64.97%

5 March 2016 6 March 2016 7 March 2016

Media Types in Stories

B8 March 2016

29 February 2016

9 March 2016

Key

W ik
I photo
W post
I reshare

B video
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Share of Voice

Key

K 1K

Age Gender
Key

25-34 35-44 45-54 55-64 65+

Category
https:/fyoutu.be/e ATAFIzNp]E

hitps: /i youtube,compe~t-i2eams ~=sharogv=s ATAF9zNpiE.
hitps://feambovps.com/fbapps wma_or_matchiredirect... |G
https:/h uwatch?v=eATAF9zNpiE [
http:ihwww.vodafone.gr [N
T hittpttyoutu.beleATAF9zNpIE [
https:figoo.giiviAjlls N
https:/hwww.youtube.comiwatch?v=eATAF9zNpiE [N
o 100

Interactions

18-24

Links by Gender




Share of voice by age and gender
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Terms associated with each party
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AvaAuon posts & comments
otn fan page statpiac oto FB




Like - Reply - &3 1 - 4 December 2015 at 10:59
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—Negative =——Neutral =—Positive

The peaks of positive and neutral mentions follow the overall trends of volume distribut
discussions peak on 4/12 and on 25 & 26/12
The negative comments/visitor posts are spread throughout the monitoring period
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Various Issues
Terminals

Telemarketing

NAturiArl,

Irrelevant/Users Interactions
Data

Billing

0 10 20 30 40 50 60 70 80 90 100



Settings/Troubleshooting/Data

Disputes/Data

Complain:
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Various issues

Terminals

Telemarketing

rosStpay

Network

Irrelevant/Users...
Data

Billing
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Settings/Troubleshooting/Data

Disputes/Data

Commercial/Pricing Policy/ Prepay

Ronus/Prenav

o




Settings/Troubleshooting/Data

Disputes/Data |

Complaint

Commercial/Pricing Policy/ Prepay :

Bonus/Prepay
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experience

Y

E Palo Blog: http://blog.palo.gr/

YouTube: http://www.youtube.com/user/palonewsagr

Facebook: http://www.facebook.com/Palo.qr

1.3 Twitter: @palonews

m LinkedIn: http://www.linkedin.com/company/palo-epe

3l Google+: Palo.gr

www.paloservices.com
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