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People Based Marketing? 



35% of impressions don’t reach the expected 

audience  

 

40% of consumers start their journey on one 

device and finish it on a different one    

 

94% of conversions happen in the physical 

world 

(Source  Consumer Barometer Study, TNS Infratest 2015) 



And then came Atlas! 



Atlas is a Facebook ad serving platform  

 

Works by tracking Facebook’s persistent ID instead of Cookies 

 

It is platform agnostic & serves ads in multiple media channels 

 

Helps mapping better the consumer journey 



Multiple versions of the same ad,  

each targeting different user profiles, 

 could be produced and then served accurately via 

Atlas. 

 



Atlas has the ability to determine if a product was purchased 

on a desktop after viewing an ad on a mobile device 



Atlas can also follow relationships between online advertising and 

offline sales.  

 

If a consumer purchases a product and discloses their email address, 

Facebook Atlas could let the store know if and when that person viewed its 

ad on the Web. 



Cross-Everything 

Reach and measure 

real people everywhere, 

at any time. 

Consumer-Led 

Tell your brand story in 

the formats that 

consumers care about. 

Value 

Improve your bottom 

line with people-based 

marketing. 



A quick glance at Atlas 
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Facebook Atlas 



 

great 
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Thank you! 


