


THE

I..

“

'

\‘-‘r »‘ ‘.t l‘.lb

! !W“‘ “‘ v "‘- “\ v, l!
‘:! Il ;‘R L“ In-y‘ “

\

%

' A‘ “ -l

THIR

- ] wil I W8,
?“:‘ “‘,‘ !'.‘ ‘:‘ ‘,‘ .‘\-';A he ‘!’»
] s .- o a U " ‘;

4
| ]
: & ‘?.“- A‘Z‘
- BN B L=

George Anagnostopoulos

eBusiness World & Social Media
20 June 2017



SOCIALAB

George Anagnostopoulos Founder & CEO

In 1994, George founded the first online magazine in Greece. In 1997, he started
writing about online marketing across magazines and websites in the US, UK and
Australia. Two years later, he was working for a UK startup with an IPO of £70m.




SOCIALAB

George Anagnostopoulos Founder & CEO

In 1994, George founded the first online magazine in Greece. In 1997, he started
writing about online marketing across magazines and websites in the US, UK and
Australia. Two years later, he was working for a UK startup with an IPO of £70m.

In 2002, he is hired at a digital branch of DDB group. In 2004, he freelances for his
own clients in New York, in Boston and in Philadelphia. A couple of years later, he
joins a mobile marketing firm and in 2009 he starts Socialab that now has 40

executives and works with 50 national or global brands every year.




SOCIALAB

George Anagnostopoulos Founder & CEO

In 1994, George founded the first online magazine in Greece. In 1997, he started
writing about online marketing across magazines and websites in the US, UK and
Australia. Two years later, he was working for a UK startup with an IPO of £70m.

In 2002, he is hired at a digital branch of DDB group. In 2004, he freelances for his
own clients in New York, in Boston and in Philadelphia. A couple of years later, he
joins a mobile marketing firm and in 2009 he starts Socialab that now has 40

executives and works with 50 national or global brands every year.

Today, he's inthe Board of Directors of four ad/media companies that
operate in 3 countries and he has a small share in tech startups.




SOCIALAB

George Anagnostopoulos Founder & CEO
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Australia. Two years later, he was working for a UK startup with an IPO of £70m.

In 2002, he is hired at a digital branch of DDB group. In 2004, he freelances for his
own clients in New York, in Boston and in Philadelphia. A couple of years later, he
joins a mobile marketing firm and in 2009 he starts Socialab that now has 40

executives and works with 50 national or global brands every year.

Today, he's inthe Board of Directors of four ad/media companies that
operate in 3 countries and he has a small share in tech startups.

He is also an instructor at ALBA Graduate Business School for pretty
much everything Digital.




THIS IS THE GENERATION OF PEOPLE WE ARE RAISING

https://www.facebook.com/uniladmag/videos/2760637117292663/
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Music was not disrupted by the cassette
recorders. It was disrupted by MP3 and e-
piracy inthe 90s.

Movies were not disrupted by the video. They
were disrupted by MPG.

TV & Print media were disrupted by the
Internet, when both consumers and advertising
went digital.

And then, free media were disrupted by ad
blockers. We'll see how this one goes. )
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B2C commerce was disrupted by eCommerce
since the 90s. At least that's when Amazon
started with books.

In the past 20 years, a lot has changed from
selling just books. Now you can buy anything
online, from chewing gumto guns.

Retail is still changing, not only eCommerce,
but also with innovation like AmazonGo, which
allows you to grab something and walk out the
store. No checkout lines, no cash, all
frictionless.
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Transport changes from horses to cars 100
years ago.

Now, it Is changing from cars to autonomous
cars. And at the same time, we have hybrid
cars, electric cars and solar cars. That will
change the basis of how we view car
ownership.

And at the same time, startups are
experimenting with aerial transport. We might
get those flying cars that everyone thought
we'll get.
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Bank branches are being replaced by web
banking, phone banking, and ATMs.

At the same time, bank tellers are being moved
centrally where people can teleconference or
videocall either from home or from specially
designed points (which, for the moment, are
located in bank branches).

But, perhaps the most important banking job
that is now all digital is trading in stocks,
commodities, currencies etc., all handled by
algorithms and executed in microseconds.
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MONEY

Money was first disrupted by paper, when we
went from metal coins to bank notes.

Then, it was disrupted again by Credit Cards,
revolutionizing how consumer credit works, in
many ways thanks to computers.

But, what really makes a difference now is
cryptocurrencies, like BitCoin, Ethereum and
Ripple.
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THANK YOU

www.slideshare.net/socialab SOC IQIQ b.

CREATING BUZZ, DELIVERING RESULTS.



