Athens Technology Center

Innovative software applications to Government entities and Private actors around the globe

When information is your most important asset

Margarita Koromila, Chief Marketing Officer
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“"Natalie, would you please bring me the
buzzword du jour?>"
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The 2016

State of

Digital
Transformation

CMO & CEO

lead digital transformation

53%

of companies have informal

digital transformation steering committees
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Gartner L.

: " vl  Technology @
Palng;dla 579,

27% of their expense
budget to technology

CMO spend 3,24%

of overall revenue

ClO spend 3,4%

of overall revenue

2016-17
CMO e
Spend Survey

Means Shown
8.6 85

8.1
7.8 -5

Digital Commerce
9% B2C vs 7% B2B

52

Analytics
7,8% on average

Content
~6% on average
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Influence brand preference over competitors

Google micro moments and content

«» ¥

Research & All about geo Looking for What, Where &
Explore targeting answers How

Educational | ocation based Valuable Promotions &
content messages “how-to” content Sales messages

SATC  Jnifo,




WE'RE TESTING NEW

DIGITAL AD FORMATS
THAT ARE HARDER
| TO IGNORE.

® Mmarketoonist.com



Why companies
Invest in

content-related

strategies &

technologies
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QE ] sexcriroe Gartner

Source: State of Digital Marketing 2017 Source: 2016-17 CMO Spend Survey

56%

support a balanced mix of
content, SEQ, social media
& link building

Content leads the pack Content Creation & Management

12% intent to significantly
Increase investment

39% intent to slightly increase investment

53% have a documented content
marketing strategy
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............ Reuters Institute
) QYONN for the Study of Journalism

Source: Digital News Report 2016

Weekly news reach per source

96%

Online (incl. Social Media)

74%

Social Media

AD blocker

51% uss

use ad blockers

(36% average, 2"9/26 countries)

¥ KANTAR TNSx

Source: Connected Life 2016

Online Advertising

YOUR AD |

YOUR AD

47% social Media users

Feel haunted from online ads
(Global average)

50%

do not like their online behavior
being monitored
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The 2016
State of
Digital
content

Source: 2016 Digital Content Survey

IR,

Produced
in-house

Customer
[UGC]

Produced by
agencies

Extended use of content within the organization: market
trends & business decision (i.e. sales, finance, legal, ..),
corporate publishing, Press Office, ....

65% use social media as a base to create content

All A Lot

Some
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@ Prophet 380/ are able to create content based on data
0 .
gathered from multiple sources

369, are able to align different content-producing
T h e 2 O 1 6 departments
D I g I ta | Aligning multiple teams around a unified strategy

Content > /|

Source: 2016 Digital Content Survey Difficulty in proving impact of content 5 3 /0

. %
Producing content at a large scale

e

Purchasing or integrating the right 7 O/O

software
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One system to work for all

End to End platform

Content Creation & Editorial workflow

Plan " " Asset
& Tasks ey Management

Monitor Cross

& Verification channel
distribution

inf
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All the tools you need

End to End platform

Editorial control &

Content aggregation ‘@
. 55 g | a a@ Workflows
Traditional and online media 049 S/ | |
53— 0% Plan & assign, multiple

Thematic P
categorization & y . Centralized storage
Sentiment Analysis environment (DAM)

Archive & retrieve
Verification

Summarization
Notifications & reports

°rint, Web, Social media,
Digital signage and more
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Media & Brand Monitoring

What's in it for PRESS OFFICE & COMMS

Market Intelligence Verification
Instant access to News Validate social media
and markets Insights content, context and

contributor

Brand monitoring Personalization
O 3 Surveying and mapping Create and send different content
corporate image versions according to audience

O Corporate Publishing O Multichannel

End-to-end editorial Update multiple social media
workflow for printed or accounts & web sites instantly
digital publications
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Internal communication

What's in it for the people within the organization

Multichannel Constant flow
Content delivery channels

One platform to update | =y |
include publications, mobile

all outputs
apps, portals & intranet, RSS,
emails and newsletters
Personallization Remote access
O 3 Create and distribute Work from wherever they are
specialized information
packages

I,
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ATHENS TECHNOLOGY CENTER

Get In touch

When information E

10, Rizariou str Direct Line: +30210 6874 300 Twitter.com/atc_gr

Chalandri, Athens www.atc.gr LinkedIn/athens-technology-center
info@atc.gr




