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Email Marketing in Ecommerce

“B

T1 eival To Email Marketing

Wikipedia:

“Email Marketing:
directly marketing a commercial
message to a group of people
using Email.

It usually involves using email to
send ads, request business, or
solicit sales or donations,
and is meant to build

and .
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Logo
Call-for-action
‘Images
Content
Links
clomes saos sHoes o 2TOIXEIO ATTOOTOAEA

ACCESSORIES / BIJOUX
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(unsubscribe)
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Nari e-mail?

v

“How would you rate the following channels in terms of 7

30% 27% W 28%

HHHH HH
1 .._,._
& ' o

209

m Excellent » Good »Average wPoor

NMnyn: Econsultancy Email Marketing Industry Census 2014/ n=1.100 respondents, marketers
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Nari e-mail?

v

Email

Direct mail (letters, catalogs, postcards, elc)
Telephone

Facebook

Text messaging (SMS) on a cell phone
Maobile App

Twitter

Linkedin

44% Prefer to look foemall, as

compared to a company website (43%), search
engine (6%), or Facebook (4%).
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Nari e-mail?

v

Email has higher click-through rates and higher ROl than other channels, reports Mediapost.com.

ROI Click-Through Rates

s §40 woer §1 o oot (N 5%
Keyword ads: $1 7 for every $1 spent Banner ads: . 0.8%
Banner ads: $2 for every $1 spent Rich-media banners: ' 0.14%

Email has higher conversion rates per session than search and social combined, found a report by Monetate.

Search Social

4.16% S 2.64% #90.48%
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Nari e-mail?
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Preferred Channels for Receiving Communications
from Favorite Companies According to Consumers
in France, Germany and the UK, Jan 2013

% of respondents

France Germany UK

Email 5% Email 52% | Email

Postal mall Fostal mail 3% | TV

') 3% | TV 3&% Postal mail

Print publications 33% | Company website 32%  Company website

Company website 29% |Product review  25% |Facebook
Wwealsite

Radio 19% | Print publications  23% | Pnnt publications

Froduct reviaw 27%  Proaduct rewiawsy
wehsite website

sMS/text message

Facahook | GO0 iyt _T'-'l.llttlE'r

Note: France n=421: G 7 UK =419
Source’ Epsitan, "2013 ¢ Study - UK." May 21, 2013

157726 wanieMarketer.com
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H duvapun Tou Reporting

/s
Campaign Status
1,361
-
108,222 total sent
0.0% of recipients
® Opened ® MotOpened m Bounced
‘[16001 avoiyouv 10 newsletter you Kal TTOOEG POPEG; ( )
gival auToi o1 XPNOTEG;
*[16001 KAIkapouv oTa Links pou ( ) Kal gival auToi;
*[160c01 Kal 1TOI0I ; MMéool Kal TTolol TO email pou;
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H duvaun Tou Reporting =

XPNOTWV
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H dUvaun Tou Reporting
O

moosend

v

/wroducing User Actions or "How

do | keep track of purchases?”

% *ATTOTEAECUATIKOTNTA TWV TTOoU
S, TEPIEXOVTAI OTO hewsletter

f Like us on Facebook *;;j’ Follow us on Twitter

HemailSent Tod Unsubscrbe - Update Profile - Forward



Mobile

29.41%

IR
,,40936'49%
0.99%
0-34%

0.18%
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H duvapun Tou Reporting

yahoo.gr : 27.04 % oftotal

® yahoo.gr m i0S Android B hotmail.com B Gmail image proxy
| Apple Mail

5
Desktop
70.59%

AEITOUPYIKA OCUCTHHATA TTOU
XPNOIHOTTOIOUVTOlI ATTO TOUG

27.63% /
2347 s .t OTTOOEKTEG

13.66%
13.37%
6.52%

5_.:77%
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H duvapun Tou Reporting

TWV ATTOOEKTWV
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1- “Yying” avarmrruén Mailing List

Permission based emails

l

Engagement
l

Sales

Subscriber = prospect buyer =

MOOSEND / Email Marketing Best Practice Guide
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2 - Mobile friendly Email Newsletter =

If you get a mobile email that doesn’t look good, what do you do? |

Delete It I 69.7% |
L

Unsubscribe

View on | | . 70% of consumers
Computer " delete emails

immediately that
don‘t render well on a
Read Anyway mobile device.

Don’t Know

File it

Blue Hornet 2012 study
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2 - Mobile friendly Email Newsletter &

Mobile vs Desktop

Moosend userbase
| Jan-Dec 2013

wo | n = 333,316,918 emails

MOOSEND / Email Marketing Best Practice Guide
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3 - Personalization

v

v XpRon oT10 subject line — uwnAé Open Rate
v XpRAon oTnVv £loaywyn (Trpoo@wvnon) —
upnAoé engagement + Click Through Rate

Email Subject Line Personalization Linked to Higher Unique Open Rates
% higher unique open rates for personalized emails compared to non-personalized emails, by industry, in 2013

February 2014

7%

34%
27%
15%
6%

All industry Publishers Consumer Media and Business Catalogers Multi-channel Travel
products and entertainment products and retailers
services services

MARKETINGCHARTS.COM
Source: Experian Marketing Services
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3 - Personalization
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008 e sanad@moosend.com

Mail - 1-50 of 14,240 el

koketa.gr ZemotAnpa oa mAektd. Tipfg fwg 80% | | i e be 7:04 pm

QSE

Inbox (8,487) EMEAgr 624 pm

Starred Greek e-Commerc Evmpépwon yia rav Khabo Tou eCommerce

Impontant

. PameBolta PameBoha.gr - Newsletter - (¢ a1 #1 v ] ka Tk 1 Ko IOk g 1 5:42 pm
Sent Mail
Drafts {4) Busipe oo - 1 Me (i T o H ) 5:08 pm
Follow uj
g Zoe McDonald plef 4:13 pm
Misc
- Jimitns & A e Atoupe oto Oral “D... - KaAnomépa o€ ¢ 343
Priority Dimitns G = y OTRWILD 43 pm
More ~ me . Panos, Yannis {20)

Panos Melissaropoulos
me, Panos (2) C 1-70f7 £ > Q v

eshop tter - Ifyou cant wiew NYT International Home - North and South Koreans Meet in Emotional Family Reunions - 4 hours ago Web Clip

SmartAvenue.gr Presenting: ASICS Onitsuka Tiger pe ékmrwor -30%! - EGv 5 BAETTETE OWOTG auTO T0 email KavTe KAIK £5W 10/10/13
KwrobpoAog Dixons SEE TexvoAoyia oTa Tavw MG, TPES OTa KATW TOoug - Edv v pTTopeiTe va SiaBacete autd 1o email TTapaKaAw Tic 10/9/13
BodyDeals.gr 10€(-83%)Full Body Maoag 45 Aemra Ay.AnpnTpiog - Aev pmopeic va dei¢ owoTa autd To e-malil; Click edw 3 10/9/13
MyDeals.gr * 3 MONAAIKA MPOIONTA Tou AEN Trpémer va Xaoeig! Afjyouv ta Meodvuyral * - mydeals.gr Moipaoou 1c 10/9/13
Viva.gr Koutréwvi 10€ yia agpotropika & aktotAoikd! | Disney on Ice: -35% oe karoxoug kaprwv Citib... - MarmoTe edu 10/8/13
BodyDeals.g Raeapi fipRc-LQepaTeia Mpoowmou(-83%) - Aev pTTopeiG va dei¢ owoTd autod 1o e-mail; Click edw ©: 10/8/13

La Redoute L AEG TI OOV TaIPIGZEN! - Av Bev ExeTe T SuvatoTnTa va BETe autd 1 10/8/13

Last account activity: 0 minutes ago
Currently being used in 1 other location Details




Click to

Open rate Click rate open rate Unsubscribe
Objective Keyword vaarvla‘l::;‘ vs. “a'\lr:'r‘:;o Vs. | arancevs. | Tte 'v:‘r::?vs.

. . average

E m al I M ar ketl n g Benefits Exclusive X -11.2%

Free -3.3%

Free delivery 56.3%

- - - Gift -21.1%

=~ 4-Subject Lines

New 17.9%

Offer -24.1%

Only -34.7%

Sale 30.5%

Save -27.7%

2 i Voucher : -18.7%

\/ MIKp0T£p0 G'ITO Content Alert 17.2%
Bulletin -2.6%

Issue -0.4%

Learn -39.2%
” ” News 9.6%

v Xpron OUYKEKPIUEVWV Newsletter 192%

Report -40.8%
Today -26.1%
Video 39.0%
Webinar -64.8%
Win 1.8% 24.4%
Daily 56.7%
Monthly -14.2%
Weekly 18.5%
Call to action | Download 1.4% < -7.4%
Get -8.2%
Register -50.1%
Subscription -23.0%
Urgency Don't miss -37.3%
Misc iPad g -9.0%
Re: -40.4%
Fw: -62.8%




Email Marketing in Ecommerce

v

4 - Subject Lines

3#*6:@?&?%?

oagle.com./mal

Google

@& Outiook [v @ new

Search email o) View: All v

Mail ~

Fo S Linkedin Updates 3 | Congratulate Christos D. Katsanos

COMPOSE OXNEWS Inbox 6801 E-mail Marketing Group... [5] discussions and [1] job on LinkedIn

Inbox (8,470) a Fan MNpoogpopéc kipouremata Marketing Professionals... [3] discussions on Linkedin

Starred = , koupons ITdaily News Ze OTE kat Ivtpakat épyo eupulwvt...
me, Panos 3]
Important

froosend Mdta KovBapn (www... Teheutaio 10Apepo EKMTOIEQN pe 5.
Sent Mail GoldenShopping.gr

Junk 18 FASHION DAILY «OAHIOX EZQITPE®EIAZI» AMO TO S... |

Drafts (4] e Ao A
4 EMEAgr w6 o M) Drafts 1 Linkedin ; He-views last week

Sent Viva.gr
kipouremata NET FAX S ATTO-TNFOMETRIA-TRE... [0
moosend Search Engine Watch Crush Content Marketing in 2014: 5 Ou...

Deleted 22 Fortunet Hellas Movadikr) AVon yia EmayyeApaTies ...
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4 - Subject Lines

H Xpnon ocugBoAwyv: 0TTwG autd
(A ol BB EVIEENOR b B,
MTTOPEI VA ATTOPEPEL:

v o€
TT0000TO 56% TWV brands TTou
MEAETABNKAV

v'H pyaupn kapdid © gival 10 TTI0
0100ed0uEVO OUNBOAO

v 8- =+14.9%

v = +10% oTa Unique Opens
v ®= +50% oTa Unique Opens

MNMnyn Experian Marketing Services
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5 — KaAO TTEPIEXOMEVO ?

Bad content

_ !
CONTENT is Delete email
KING !

Unsubscribe

Content: posts, videos,

PWTOYPAPIES,
infographics, épguveg
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6 - Test, Test and Test again

v

v'A/B split testing pe
=  AIOQOPETIKO TiTAO

Meh.
"  AIOQOPETIKO EIKACTIKO SubjectLineA\ ‘ qﬁﬁf?,,.[,’ﬁ_ﬁk
" AIOQOPETIKO ATTOCTOAEQ B A 6oco

M
L'“'-l,
. $

"

E

v Testing o€ KATAAANAN pépa &
wpa aTTooTOANG

= Control group

= Test group

Campaign with
Subject Line B =H Subject Line B
is automatically sent to
GROUP B remainder of your list
gets 25 clicks!
Woo-hoo!

v Testing oTn ouxvoTnTa
ATTOOTOANG TWV emails

= Opens

= Clicks

= Unsubscribes

= Complaints
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/ - AvaAuon Tou user behaviour =

< ?\ = [lolol avoiyouV TrepICOOTEPO TA
Tig, Newsletters (loyalty);
% » * [160€eg POPES KATA NECO OPO AVOIYETAI

TO0 Newsletter;
* [lola gival Ta 1TI0 dnUO@IAR pou links;
* TiTTPOCPOPES TTPOTIMNAEI TO KOIVO HOU;
= [lolo €ival TO TTI0 TTICTO HOU KOIVO;

!

Prospects

l

Buyers
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8 - ZTOXEUMEVEG KOUTTAVIES emall ;

Likelihood that US Digital Shoppers* Will Purchase
More Items** After Receiving Personalized Emails
About Products**, Dec 2013

% of total

likely
Not at all likely | 83,

Very likely
17%

Somewhat likely
6%

Wote: nurnt-rﬂr; may rtJ* arfa up rJ -ﬂ'h n'ur b i -Lmn'uru-" u..h- shop onlime
(]
Source: Harms 'r'h:'rn- Hve SLnvey spans ored by List

148512 wiainiearketer.com

4
s

¥

v  Targeted Email Campaigns:

Q Mpotipwpeva links Trou £xel
TTOTHOEI

O MNMAnpo@opieg atmod eoépua
EYYPA®NG (@UAO, nAikia, TTOAN)

0 Mponyouuevn ayopaoTIKN
OUMTTEPIPOPA

81%




Email Marketing in Ecommerce

9 - Remarketing emails =

1y orous THE $3 TRILLION DOLLAR CHALLENGE

XPNOTEG TTOU E THE SIZE OF THE PRIZE In 2614
KaAGO1 ayopwv a—
\ FORECASTED ONLINE SALES

$1.4 TRILLION DOLLARS
To oToixnua Twv 3 TPIG

doAapiwv
ABANDONED ONLINE SALES

S3 TRILLION DOLLARS
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9 - Remarketing emails

EMAIL REMARKETING ENGAGEMENT ® oPen AT
1 853.4% 1®R51.7% '\846.4%
‘ EMAIL CONUERSION RATE *Source: SaleCycle
< !
29.3% 28.7%

1R67.9% 18R52.8% 1 R51%

k23.6% k19.2% k17.8% ;
- n= over 500 Global Retailers

FURNISHING

MOOSEND / Email Marketing Best Practice Guide
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10 - “Yyigiv” AioTog >

v' ATTOHOoKPUVOUME emails pe
OUVTOKTIKA AGON

v Ag@aipoupe email addresses
ME INfo@ ,sales@, support@

v AQaIpoUlE TAKTIKG TOUG
, KAVOVTOG MIda
TEAEUTAIQ
campaign
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Do Not SPAM

v

ApBpo 11 Tou N. 3471/2006

o1TWG TpoTroTroindnke amrd To N. 3783/2009,
10 N. 3917/2011 ka1 To N. 4070/2012

THE U H emikoivwvia £IIITpéII£TGI
PERCENTAGE OF : /
GREAT!!!
SPAM OF ALL AN S Rl MOVO av 0 CuvOpPOMUNTAG

NOT INCREASED | | penecnTise EK TWV TTPOTEPWV

SINCE THE LAST = ,
YEAR CAST YEARE: PNTWE oTNV TrapaAafn

EVNUEPWONG
O Na mrepiéxel Ta TARpn otoixeia
TOU
O Na utrdpyxel duvaroTnra

atré TN AicTa
TTOPOANTITWV.

THERE’'S HOPE

MNa arooToAl TG vopoBeoiag kail Tng avaAuong email me: sanad@moosend.com




Thank you!

Mavoaywwtng Jodia Avadiwtou
MeAlooapOomouAog Sales Manager, MBA
Business Dude

MOOSEND MOOSEND

www.moosend.com
e: panos@moosend.com

www.moosend.com

e: sanad@moosend.com
m: 6346 682810 m: 695 1929992

moosend.com — facebook.com/moosend - @moosendapp
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