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UX MYTHS
busted!
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UX MYTH #1

UX = Ul






Source: uxisnotui.com

HOW UX WANTS TO BE SEEN

= Field research

m Face to face interviewing
m (Creation of user tests

m (Gathering and organizing statistics
m Creating personas

m Product design

m Feature writing

= Requirement writing

m (Graphic arts

= |nteraction design

m |[nformation architecture

m |Jsability

= Prototyping

m Interface layout

m |nterface design

m Visual design

m Taxonomy creation

= [erminology creation

= Copywriting

m Presenting and speaking
m Working tightly with programmers
m Brainstorm coordination

= Design culture evangelism

HOW UX IS TYPICALLY SEEN

Ul

= |nterface design &/

m \Visual design

UX.lab



UXMYTH #2

UK = USABILITY”




THE UX HONEYCOMB

< USEFUL >
USABLE <DESRABLE>

<VALUABLE>
<FNDABLE> <ACCESSBLE>
<CREDBLE>

UX.lab



WHAT IS USER EXPERIENCE?

A person’s perceptions, emotions
and responses that result from the
use of a product, system or service.



WHAT IS USER EXPERIENCE?

A person’s perceptions, emotions
and responses that result from the
use of a product, system or service.

k—‘ [. The Sys’(erh

2. The user
3. The context



CONTENT USABILITY

Source: http://imcreator.com/free



UXMYTH #3

UKIS ASTEP INAPROCESS®




UX IS NOT A STEP IN A PROCESS

| 2 3 4 5 6
> seo >> ;( >> DES.GN>> HTML >>o>> >
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UX IS NOT A STEP IN A PROCESS

) = 2

UXlab



UX IS THE PROCESS

RESEARCH
CONCEPT DESIGN DEVELOP IMPLEMENT
ANALYSIS

[nterviews Wiveframes Mockups User testing AB testing
Competitive analysis  Vision concepts  User testing QA User testing
Surveys Story boarding Color theory User journeys Surveys

Fersonas Task ar\alysis Fersuasive design  efc. First click testing
User journeys Use cases Gyvids efc.

Card sorting A First click testing

etc. efc. efc.
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UX MYTH #4

‘UXGURUS KNOW [T ALL



4

oA S




USABILITY TOOLKIT

* User testing

* Expert reviews

| Split testing

* Card sorting

* Interviews

- ™ - Contextual inquiries
,___i_: » Usability studies

* Advanced analytics




UXMYTH #5

UK S EXPENSIVE




"Spend 5% of yOur
development budget,
to DOUBLE your
Conversion Rate'

JAKOB
NIELSEN



Privacy and cookie policy

Welcome Katerina ga | Log out Basket g | Contact Us . . f Q“‘ _ o

Your Account Channels Research Case Studies Blog Training Events Jobs More

Home [/ Research

FOR EVERY €1
INVESTED IN USABILITY,
EXPECT TO GET BACK €6



USABILITY COSTS

€ €€c

Lean, in-house (, Full UX sevvices,
User Testing including every’rhi ng!
Tailor-made

sevvices




UX MYTH #6
'USERS KNOW WHAT THEY' RE DOING’







UX MYTH #7

‘USERS KNOW WHAT THEY WANT



IT'S NOT WHAT PEOPLE SAY,
IT’S WHAT THEY

I

THE PARADOX OF GHOIGE
AT MORE 15 LE55 41011 511

VNOILY YA

The Hidden Forces That
Shape Our Decisions

DAN ARIELY




UX MYTH #8

‘A BEAUTIFUL DESIGN [S ENOUGH'
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UX MYTH #9

'‘AUSABLE DESIGN [S ENOUGH'



USABLE
but

UGLY
WEB?




useit.com: usable information technology

Search
| WSSSS———— ]

useit.com: Jakob Nielsen's Website

Permanent Content

Alertbox

Jakob's column on Web usability

Kindle Fire HD: Much Better Than Original Kindle Fire {(December 19)
Amazon's new Kindle Fire has much better usability than last year's model—
and the 7-inch tablet beats the 9-inch version.

Intranet User Productivity {December 3)
Windows 8 — Disappointing Usability (November 19)
Hardware Specs vs. UX (November 5)

458 Alertbox columns from 1995 to 2012

Sign up for newsletter by email when a new Alertbox is published

Reports

Agile usability
Application design showcase: the best App Uls
Intranet usability

Intranet design annual

Enterprise 2.0

Intranet portals

Design guidelines for intranets, vols. 1-10

Intranet |4

Sector-specific: financial, government, tech
E-commerce (13 vol. series) and B2B sites
Email newsletters, 5th edition [NEW]
Return on investment for usability (ROI)
Age groups: Children, Teens, Students, Seniors
Donations to non-profits
Corporate sites: company image, PR, IR
Mobile sites

More reports and usability guidelines

News

Usability Week 2013 Conference

New York City: March 17-22, 2013
San Francisco: April 28-May 3, 2013
London: May 12-17, 2013

Toronto: June 3-7, 2013

Melbourne: July 2013

Full-day training courses, including
14 1 (structure) & |A 2 (navigation)
Fundamental Guidelines for Web Usability
Mobile Sites & Touchscreen Apps
Visual Design for Mobile (2-day course)
Apps Design 1 (GUI) & Apps Design 2 {workflow)
Web Page Design
Writing for the Web (2 days)
The Human Mind: How Your Users Think

UX Basic Training

Tweets from the conference

IEEE Spectrum |s Windows 8's Lack of Windows a Mistake? {14 minute podcast,
with transcription)

New York Times Fired Up About the Kindle Fire

Tech Might Owl Live radio show for about Windows 8 and tablet usability {audio
recording)

BBC Micropayments: Would you pay 20p to read an article?

Computerworld Windows 8 Ul 'strategic mistake,’ argues design guru

Computerworld User interface guru: With Windows 8, Microsoft throws users
"under the bus"










' INCREASE
MOTIVATION

Behavioval Economics,
Emotional design,
Influence Fn’r\anIeS

*—
. Kinda REMOVE Signed up,
interested FRICTION Customer,

Usabllrly Member etc



UX MYTH #10

'BEST PRACTICES ALWAYS WORK'



#1 Visibility of system status
#2 Match between system and
the real world

#3 User control and freedom
#4 Consistency and standards
#5 Error prevention

#6 Recognition rather than recall
#7 Flexibility and efficiency of use
#8 Aesthetic and minimalist design
#9 Recognize, diagnose and
recover from errors

#10 Help and documentation
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EMIKOINQONIA

PROJECTS |

USABILITY & UX YTTHPEXIEE

ABOUT |

UXlab- O
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B
Touunn?

BEATIQXTE TO UX

& AYZHYTE TO
CONVERSION 2AXZ

USABILITY & USER EXPERIENCE AGENCY

Elpaote 1o povadiko agency otnv EAada mou eEsiikevetal o Bgpata usability kat user
experience. Bon8apue toug meAaTeg pag va BEATILICOLY TNV EUTIEIPIA TTOL TIPOGMEPOLY GTOUG

XPNOTECG TOLCG Kal va avEncouy To conversion rate tng oeAibag toug. Zxedialovps AVGEIC TTOL

(DEPVOLV XEIPOTTIACTA AMOTEAECUATA LE AMAEG KIVNOELG.

HABETE MEPICOOTEPA YIA EPAC AP

Conversion Rate

TITIPOXOEPOYME

User Testing

Expert Usabilty



UX.lab

WEB
UXlab.gy

BLOG
lhear’(Dic)iJ(al.gr

TWITTER

@iKatDigital



