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T elvat to eCommerce;

eCommerce gival n (vea) pEBodOC EpmopLkwv
ocuvaAlaywv HEGA amo TNV onola N (Ew¢ mpocdata)
oapaitnTn Kot Lkawv cuvlnkn TG MPOCWITLKNAG
enadng Twv CUVAAAOGGOUEVWV HEPWV,

ovtikataotadnke ano tnv avtaAAayn dedopevwv
(data).
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H dpaotikn aAAayn...

To eCommerce katadepe va avilotpeWPEL OAN TNV
dlhocodia tou enyxelpeiv aAAaloviag tTnv porn Tou
MECO OO £vVa KOL LOVO TTOLPALYOVTIQL. ..
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Yt MOBILE COMMERCE

PERCENTAGE OF THE POPULATION WHO BOUGHT SOMETHING OMNLINE V1A A PHOMNE IN THE PAST MONTH [SURVEY-BASED]
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eSuccess=Engagement+Analysis
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eSuccess=Engagement+Analysis
 Tuonpaivelr Engagement

* Tuonpaivel Analysis

* Bé£AtioteC MNPOAKTLKEC

* [owot eival ot AEIKTEC ATTOTEAEGHOTIKOTNTOLG
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eSuccess=Engagement+Analysis
Engagement =

Elvail n Suvapn tTnG 6XEoNG ov SEVEL ToV KatavaAwtn
LLE TNV ETLXELPNON KOIL N OTTOLOL TTPOKUTITEL LEGOL OLTTO TO
oEvao evoladEpov, Oavpacpo, tkavomoinon, EKNANEN,
OLTLTOTEAEGLOTLKOTNTA, EEUTINPETNON TOU KATOVOAWTA.
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eSuccess=Engagement+Analysis
Analysis =
Elvall N anokwdLlKomoinon Twv OTOLELWV TOU

KOTaVaAWTH WG TPOG TLG AVAYKEG, Ta evoladEpovta,
TLC TIPOTEPALOTNTEC, TLC CUVNOELEC, TIC MPOTLUNOELC.
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eSuccess=Engagement+Analysis

Case Study (#1)

H Xpnon twv EpyaAeiwv MNpoBoAnc
oto eCommerce (mCommerce)
otnv avantuén MwAnocswv
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eSuccess=Engagement+Analysis

Case Study (#1) AAuvcida Texvoloyiog

* JTOXEUVMEVN Emikowvwvia mms+
oto NeAatoAoyLo

 Baowka Kpttnpua: |
2uvnOeieg, EvoladEpovta, I'Ipouunoslq
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eSuccess=Engagement+Analysis

Kpwtipua:

KatavaAwTilkEC ZUVAOELEC
EvéladEpovta
MPOTIUNOELC

(HAwio — @UAO)
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Aeikteg EVvEpyeLag

O é¢iktn¢ Tov ROI mov adopa o€ emtuyeic mobile
marketing KOLTTAVLEG TTOU MANPOUV HE GUVETIELA TOL
npoavadepopueva Kprrnpla eivat 1 X 30.
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eSuccess=Engagement+Analysis

Tt cupBAAAEL oTnV enLTU)XiO TOVU SEIKTN:

 H Zuvetn Neprodikotnta

O Xpovoc EkteAeonc tn¢ Eveépyelac
 OlE¢aocdaliosic tnc Dippac

* To MNeplexopevo tovu MnVUUATOG
 To Ewkaotiko (n oyn)

* H Eunepia tou Xpnotn
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eSuccess=Engagement+Analysis

Case Study (#2) eShop Lingerie

H Xpnon twv EpyaAeiwv MNpoBoAng oto eCommerce
yla mpooktnon véou MNMeAatoAoyiov /
NMwAnoswv / Baonc

2TO CUYKEKPLUEVO TIOPAOELY A XPNOLUOTIOLOUVTOL TIPOYLOTLKEC ELKOVEG

aro tIc SPACELC TNC EMIXELPNONC, EVTOUTOLC YLot AOyouc SeovtoAoyiag
TO AoyOTUTIO £XEL avTikatootaOel pe avatar.
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Case Study (#2) eShop Lingerie
* Itoxeupévn Emkowvwvia peow H/Y (Newsletter)

 Baowka Kputnpto:
fuvaikec 25/55

=L_ILCOE=0O



Case Study:
eSuccess = Engagement + Analysis e

eSuccess=Engagement+Analysis
Baowa Kputipua:

* [uvaikec 25/55
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eSuccess=Engagement+Analysis

1n Apaon
 Avantuén MwAnocewv pEow
Newsletter
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eSuccess=Engagement+Analysis

Aeikteg EVvEpyeLag

H cuykeKkpLUEVN EVEPYELA EPEPE ATIOTEAEGLOTAL
NMwAnocswv vniepdutAacio ano toucg duo
TIPONYOUMEVOUC EMLONG EKMTWTLKOUC LAVEG.
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eSuccess=Engagement+Analysis

Tt cupBAAAEL oTnV enLTU)XiO TOVU SEIKTN:

e H Zuvetn Neprodikotnta

O Xpovoc EkteAeonc tng Eveépyelac
O E¢aodaliosic tnc Dippac

* To MNeprLexopevo tov Mnvupatog

* To Ewkaotiko (n oyn)

 H Eumnepia tou Xpiotn

* To ditadopetiko packaging
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To M€co elval
to MHNYMA!

Marshall Mcluhan

1911-1980
ETtIKOLVWVIOAOYOC
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2n Apaon
* Mpocgyyion Néwv Nedatwv / Baong
HEow Alaywvicpwy ota Social Media
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1,000 Likes

H I ¢ tavet Ta 1,000 Likes kat anoxalpeta 1o 2014 pe tov

’Evapgn Apaotn p lét ntac gzgoef;:pfgfg;epua nou aykaAldoate pe téon ayarm myv
NoEuBproc 2014 |
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To kaivoUpylo pag oxédlo yia ofjuepal
Sugar Stars
Mape yia katt o anaid kat kabnuepivd. 2 ohokalvoupyleg

aroxp®@oelg yia nv (N <oouo v autd To napauubévio
eowpouxo. Zaxapl kal moAu arnaAd POZ viuuéva pe ta ruo duopoda
aotepdkia Mg ayopdq.... Aelte neplocbdrepa

Ka®nuepwn NMNpoBoAn
(engagement)

Mou apéoei! ZyoAldore Koivonoifjore
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Entoywkn MpofBoAn
(engagement
& sales boost)
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(1 110¢ ZIMEZIAA AIAFQNIZMOZ /1y

Ayanag v /IR Meq pag ano rnou pag YPAageLg Kat
KEPAIZE evreA®g AQPEAN 3 avdpikd ) yuvaikela ecwpoixal!

Epelg urnooxouaote va yeplooupye to Xaptn g EAAMGBaG pe rmvéZeg!
... Aelte neploodrepa

Buloa i

Evepyonoinon OiAwv
(Followers) ywa evioxuon
tou brand awareness

1 I <Eo A GoveTou!

H o yAukia etaipeia eEarm@vertal oe oAOKANPO 10 KOopo!

Mou aptéoei! ZxoAlGore Koivonoinore
Apéoel og 136 dtopa. Kopugala oxoAwa ~

87 KOWVOTIOINOEIS
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H Znuepivn Ewkova
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- Back to
School!

/ = AyopboTte TOpa s Mou apéosi! m

XpovoAdyio NAnpodopieq PdwTtoypadleg KpITIKEG Neploodtepa ~

TP YynAé nooootd anavThoswy o unvopata Anuooieuon || dwroypadia/Bivreo

Apégel o 2.256 Atoua

4 droua £xouv £pBeL 5® \ Anpoocisuon

KAgwotra twpa - Avoliyel atpio (9:00 ruy. - 8:00 —

(THTH } &y 7 _ L

O 1 &3
MpookaAéote ¢pAoucg va dnAwoouv OTL TOUC k;'g Miow ota epavia. %3‘

. H Dy ¢6peoe TN od1d TG Kal oag MpookaAel va Tnv
erUOoKePTE(TE OTO MANPWG avaveWPEVO NAEKTPOVIKO TNG XOPOo Kat va
aD 5,0 ano 5 aotépia aroAaloeTe Ta ppEoka pag oxedial
AE(TE TIC KPITIKES KaAr ZXoALIKN xpovid oe OAoug Toug HabnTtég Kat pabnrpieg!

wwvillEEEO ... Aclte neploodtepa



Case Study:
eSuccess = Engagement + Analysis e
‘Eva Xpovo Meta
ATtOAOYLOLOC EVOC £TOUC

v 100% response rate o€ amopLleC MEATWY
v 11 Atoywvicpot

V' 88 Kevtpka E€EwdulAa & 220 covers

v/ 3000+ Eyysypappeva HEAN

v/ 350.000 Newsletters

v/ 2.000.000+ ETTILOKETTTEC
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To Marketing otnv Yrinpeoia
tn¢ AmoAvtnc Epmepiac tov Nelatn
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2TLG MEPEG LLOLG,
Sev apKel povo
va EEUNNPETELC CWOTA
TOV IeAATN.

RKETING PLACES :«

. —
i LTl X

Philip Kotler, 1931-
Marketing Author/Guru
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o va KEPOLOELC TOV
TEAQTN TIPETEL VAL
ONMULOUPYELC CUVIOTWOEG
e€UTMINPETNONG TTOV VOl
EeEMePVOUV TNV
npoocdokia tou.

RKETING PLACES A

N
Philip Kotler, 1931-

Marketing Author/Guru
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Turquoise Candy

Yddmwo, mhvxd xat yonrevti... o Tipxovdl.
H mo yahapwtvo] xat yonrevtiaj odvdeon m¢
—_— Xovaysw; y_e_@poaoa;u)«&g“ -

Ppeoxddog! 4
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www beaudymawiee 4t
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Beauty Maniac - ESw piAdue yia opop@id!: ...

www.beautymaniac.gr - 1600 x 1097 - AvaZfiman Bdoe: eixévag

MA£ov TroAAEG amrd Tig ayopég pou polxwY Kal KAAMVTIKWY Yivovral péow
ivrepver, yiari wavra Bplokw auté mou BéAw ouykpivovTag SiapopeTikd
TIPOIOVTA KOl TTEQPTW) ...

Emioxeyn ozAlSag MpoBoAr axévag
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Behind the Scenes

H Avalntnon «“Ovoua Oippacg” Eocwpouya» oto Google
dEpvel meploootepa amo 3.000 apbpa (ekatoviadec armo
auta sivat apBpa, oxoAlo kot SnNHOCLEU LaTa TTEAATWVY).

Evxaplotnplo Mpoypappatiopevo SMS amooteAAeTaL TO
QTOYEL LA TG NUEPOC TTAPAAOBAC TOU TTOKETOU KABWC Kot
SMS gopTtoAoylou LE TIPOCWTILKEC EVYEC.

Mooooto EmavalapBavopevwy Mehatwy 9.1%

Kootoc marketing evepyelwv 12pnvou: <400€
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Elvoil moAU onpavtiko va Oupopaote:

To Mé€oo eival to MAvupua

H ox€on enueipnonc — meAdtn sival pakpoyxpovia unobeon
TTOU OLOKATEXETOL OTTO OUVETIELQL.

Aev €xeL kapla onpaoia TL N emyeipnon enbupel va
TTOVANOEL. Znpaota £xeL Tt O€AeL o MEAATHZ va ayopaoed.

AWOTE OTOUC TIEAATEC OOC EEUMTNPETNON OV EETIEPVAL
QVATIAVTEXA TNV TtPOocdOoKia TOU. ANULOUPYNOTE TOUG LLE AVEU
KOOTOUC eveEpyelec niot WOW a€LlopvnUOVEUTN EUTELPLAL.
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2o¢ Euxoplotoupe!
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