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non-personalized emails. (Experian Marketing Services, 2013 Email Market

Personalized emails generate up to 6 times higher revenue per email than do
6X Study, Dec 2013)

Over 75% of email revenue is generated by alternatives to generic one-size-fits-

7 5 O/ all email campaigns. For example, trigger email campaigns account for 21% of
O email marketing revenue. (DMA UK, National Client Email Report 2013, Feb
2013)

87% of top-performing marketers say targeting campaigns to audience
segments and individual consumers is the largest value driver, with 78% listing
segmentation as the #1 marketing-automation capability they can’t live without.
(Gleanster, 5 Marketing Automation Capabilities Top Performers Can’t Live
Without, Sep 2012)

B2C marketers who take advantage of automation - which includes everything
from cart abandonment programs to birthday emails - have seen conversion
rates as high as 50%. (eMarketer, Email Marketing Benchmarks, Feb 2013)
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The Remarketing King

2014 net revenue: 88,99 billion $
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Cross Sell/Up Sell Product Review Request

Replenishment/Reminder Recommendations
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To conversion rate gival axedov 10 id10 UYNAOG PE TOU TTPWTOU
BripaTog Xwpig Tpoa@opd.

Nop&delypa abandoned cart

Cart Email A Cart Email B Cart Email C
Day 1 Day 3 BEVAS AVERAGE

Open Rate 40% 39% 32% 37%
Click-to-Open 44% 47% 28% 41%
Click-thru-Rate 18% 18% 9% 15%
Conversion Rate 15% 20%
Sales/email $8.60 $8.40 $5.04 $7.46
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