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Do people do things, just because they can? 
Don’t they need to want to as well? 

http://www.youtube.com/watch?v=2lXh2n0aPyw&list=PL23E449142323B589
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• Social proof 
• Commitment 
• Reciprocation 
• Liking 
• Authority 
• Scarcity 







Usability  



Behavioral Economics, 
Emotional design,  
Influence principles 

Usability  



The 
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Usable 
design 

Persuasive 
design 
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#1 



is based on 

Things that 
are difficult to 

posses, are 
more valuable. 

We hate 
losing 

freedoms we 
already have 























#2 





DRIVE  
CAREFULLY 



DRIVE  
CAREFULLY 

Group A: 



DRIVE  
CAREFULLY 

Group A: Group B: 



DRIVE  
CAREFULLY 

Group A: Group B: 

BE A SAFE DRIVER 



• Small request before a big one 
(newsletter, survey etc.) 





• Small request before a big one 
(newsletter, survey etc.) 

• Remember returning visitors 
(recently viewed items, welcome 
back etc.) 
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Weekend in Paris Weekend in Rome 



Weekend in Paris 1) Weekend in Rome 

2) Weekend in Rome   
   (no coffee) 



Weekend in Paris 1) Weekend in Rome 

2) Weekend in Rome   
   (no coffee) 
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✓
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The IKEA effect  
> 

Sunk costs 
>  

Not invented here 
syndrome 
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Irritation 

Tension 

Assumptions 



Completion > Closure 









UXlab.gr 

IheartDigital.gr 

@iKatDigital 



:) 


