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reprisemedia datasheet

A local team of 18 digital marketing experts focusing on performance marketing
Over 7 million in performance media billings
Owned by IPG Mediabrands after acquiring all things web (Jan 2014)

Leading global performance marketing agency with a wide range of Fortune 500
clients.



H#selfie

-

ficrowdedselfie " heprisemedia oM




SEO Procedure
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The SEO procedure in reprise media

. Know the KPlIs

. Setup tools (Google Analytics, Google Webmaster tools, MOZ.com)

. Keyword research (10-50 to start)

. Run baseline report

. Create Content Map

. Build up friendly Content & Structure (fix existing pages, create new pages)
. Run monthly reports and re-optimize if targets not met

. Do link building
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SEO KPlIs



KPIs

KPI 1: Monthly Organic Traffic (traffic from search
engines)

KPI 2: Monthly Number of Landing Pages that received
Organic Traffic

KPI 3: Ranking in target keywords
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The SEO Tools



Google Analytics

Google analytics tracks growth in Organic Traffic

Set it up here:
http://www.google.com/intl/en/analytics/learn/setupcl

We use it to track KPIs 1 & 2, Organic Traffic & Landing
Pages Google Analytics
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http://www.google.com/intl/en/analytics/learn/setupchecklist.html

Google Webmaster Tools

Webmaster Tools: GO Qg[e

https://www.google.com/webmasters/tools/home?hl=el

Webmaster

. Tools
We use it to:

identify/verify crawling issues, site speed, duplication
identify html improvements

communicate with Google (read important notifications
from Google about each site)

submit XML sitemap
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https://www.google.com/webmasters/tools/home?hl=en

MOZ

Moz: www.moz.com the main control panel for every SEO
project we do

Set-up target url, keywords, competitors, monthly reporting

Monitor all KPIs (1&2 after linking to GA) including rankings
and ranking changes over time

Identifies most on-page errors crawling & duplication errors

Check competition (domain authority)
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http://www.moz.com/

Keyword Research
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ldentify target keywords

Check website content & menus

Think of keyword categories (ie destinations, brands,
product categories)

Create an excel list and organize keywords in themes

Theme: Athens hotels
Keywords: Athens hotel, Athens hotels, hotels in Athens etc
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Sample Excel

P | P | o | o | P | e | | e f e | | f | | | e

online peTagpach

HETOEEaTh ano ayyhika o£ ehAhnvika

HETOEpOo ano eAANVIKG OF ayyhika

HETOEpacT ayyhika

HeTappach akBaovika

peTappacn apaBika

online perappacn

online peragpacsig

HETOPEaOT A OyyAKa TE AWK
HETaH ] ayyhixa EXAnnd

HETaH OO ayyhika JE EMARg
Ok aE EAAMIKG

HETOQEOO ayyhixa ana eAbnso
HETOPEOTE anG OyyARa OE EAAMVIKD
HETOMEOTEN, QyyAlKa EAANKG
HETOPEaOT and EAAMVIKD CE @AKo
HETaH T AAVIRG Oy yARd
EAAVIKD OE ayyAiKO

HETOPEOOE ang EAAMVIKD OE ayyAiko
HETOPEaTT anG EAAMVIKDG OT0 OyyAKD
HETOPEAaER; EAANVIKG ayyhikd

HETaH T ayyhisa

OYYAIKD UETOPROOT

HETaH OO amd ayyhixa

HETOQEOr ayy sy

pETaEaT akfoviko

pETAPEaER akfovikn

HETOPEaan apafixag

HETOPEaaE apafixa
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Baseline Report
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Simple Baseline report

Add keywords, url & competitors in MOZ.
Link moz to Google Analytics

Wait for the crawler to run and the rankings to be recorded
(may take 1-2 days for full data)

Write down initial numbers for KPIs 1,2,3
Organic Traffic June 2014: 3560 visits
Landing Pages with Organic Traffic: 726
Rankings for each keyword: ...

also record number of keywords in top 3, top 10, top 20,
top 50, Not in top 50
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Organic Traffic in MOZ

Visits Keywords Landing Pages
from organic search that sent organic search visits that received organic search visits
221 27 46
Visits from Organic Search
The number of organic search visits each week.
|~ visits
300
250
200
150
100
50
et e~
0 0 """'_'_'_-8_____'—0“_‘—— O
=50
Apr 2 Apr 9 Apr 16 Apr 23 Apr 30 May 7 May 14 May 21 May 28 Jun 4 Jun 11 Jun 18
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Keyword rankings in MOZ

Keyword Rankings Epml iRl
ul Keywords -
175
150

125

100

50

25

Apr 2 Apr9 Apr 16 Apr 23 Apr 30 May 7 May 14 May 21 May 28 Jun 4 Jun 11 Jun 18

— — et

Show keywords ranking: T #1a W #4-10 W #1120 0 #21-50 W #51+ "W Traffic from Organic Search
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Content Map
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Content Map

For each theme in the Keyword research decide on:

Page Title

Page H1

Meta description
Main body

URL
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Content Map Sample

@WThemes _ TitlePage 1 Metadescription _Maintext _____WRL ________Keywords
2 |online peragppaon onling pETapeacn

3 anling PETAMPATEIS

4  peTagpacn ano ayyAka o EAAnvika HETOMPOOT ano ayyAIKD O ENANVIKO
5 peTOPpOON ayyAKa EMNVIKG

] peTappaon ayyhka oc ebhnvika

7 ayyAiKa OF EAAVIKD

8 PETOEPOOT OyyhiKo OTa EAANVIKG

9 PETOMPOOER, N0 dyyhiKa T eAhmika
10 BETOMPOOEIC ayyAa EAAMVIKG

11 perappacn ano eAhnvika o ayyAika HETOMPOOT] aNo EMAMVIKG OE ayyAiKa
12 peToppaon ERAMVIKG ayyhika

13 eAnVIKD OE ayyAixa

14 PETOMPOOE, ano EAAMVIKG T8 ayyAika
15 PETOQPOOT) ano EAAMVIKG o7 ayyAika
16 PETOMPPOER EAAMVIKG Oyyhika
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How to use the content map

Put any existing pages on the map and modify their content
according to the target keywords

Create new pages to target keywords that existing pages
don’t target well enough

(ie. you may want to break out keywords with high volume
in to separate themes therefore pages)
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Tips for SEO content

Title & H1 should be the target theme (or contain it)

Meta description is a short text that may be visible under
your search result on Google. Make it stand out. Be clear,
direct and have a Call to Action

URL should contain the target theme and not be too big (can
be greek or greeklish)

Main text should mention the target keywords in a normal
way (not too much), try to use synonyms or similar words
within the text
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Meta description sample

H METa@poaaTIKA YTINpEedia - WMETAQpEAaTIKY YTTPETIC

whnew Infa . griypiresies-gia-ton-politi/. fi-metaphrastiki-ypiresia html =

23 loud 2013 - Nty peTdppacn shdnuroy bipoaioy eyypdaeww, Tou Bo karareBoly
TE ywwpeg 10U efwTepikol, aTapaitnTn Tpolmafean eival 1o Syypoga va ...

MeTdgpaon kol sMklpwan eyypdguy | British Council EAsddg
m-'mﬁr.t:nritishcuuncil.grfstud*_.,.f—uk,ftranslatiun—verification -

H utmmpegio eTrignpng Ko TARPWS QvayvpITHE s PETdppadns Kol emKlpwang Tou
TpoaQspoups KahOTTTe eupl Qaouo Bpetavikoy Kol SAANVIKDY ...

Metdgpaon Eyypaguwy - EvTuTTd.info

wn 2Ntypa info/genikassd-metafrasi-eggratyn himl =

AgiTe TG PTTopsTe vo peragpdosts a1 shanvikd Cevdyionooo Syypogo. MeTdppacn
TrTuyiou ayy Aoy proficiency, lower, JETA@pOE) TITUIOU YOAN KDY, ..

Athens Translations Center - ETTITNUN JETA@PATH EVYPAPWY
athenstranslations.griel/uslugifofitsialryj-perevod-dokumentatsii html =

Emionpn perdappacn syypapwv. O peragpdasig pog sivanicdiie; 1au Youpysiol
Ecwrepikiy koo amrodekTés ammd dheg g Anpdmeg umrnpedisg (ARpaU, ..

Intertranslations - MeETd@pdon Eyypad@wy

wini intertranslations gricontentfpeTdgpacn-syypdgwy himl ~
MeTdppacn syypdpuwy kopugaiog Tadrnrag. ... Dol Tpemen va TpoTIpfoers 1oug
eTTOyyehpaTies yio T peTdgpoar Tow eyypd oy aog; Noowd pry BpeBsite sosic f ...
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On-page Tech Stuff



On Page

The main goal here is to have a site structure that helps Google
read and understand your site and each page

Text embedded on image blocks Google

Weird URLs may block Google

Pages not linked to the homepage (or 2 steps away) may be too
difficult for Google to find

Many urls with the same content make Google suspicious
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It is all tech to me! Moz

Use MOZ for Crawl Diagnostics and always double check on GOO [Q
Webmaster Tools . W§master
= Tools

Pages with High Priority Issues ‘ ‘ Pages with Medium Priority Issues ‘

T4 Duplicate Page Content 380 Missing Meta Description Tag

68 Title Missing or Empty 210 Duplicate Page Title

8 433 Client Error 28 Title Element is Too Long

0 Crawl Attempt Error 8 Temporary Redirect

0 5XX Server Error 2 Meta Refresh
0 Search Engine Blocked by robots.txt
0 Title Element is Too Short
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. H =
How do | fix them MOZ

Each area has a different tech or content solution, MOZ
provides tips for fixing each case

Sample below for duplicate content:
http://www.intertranslations.gr/articles.php?stitle=press-release-news-en-us.html&articlesPage=1

http://www.intertranslations.gr/en/articles/press-release-news-en-us.html

The above urls are the SAME PAGE! (remove one or use
rel=canonical)
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http://www.intertranslations.gr/articles.php?stitle=press-release-news-en-us.html&articlesPage=1
http://www.intertranslations.gr/en/articles/press-release-news-en-us.html

WTE? rel=canonical

A specific html tag on secondary pages that specifies the main page

<link rel="canonical” href="page-all.html">
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Monthly Reports
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Simple Monthly report

Write down initial numbers for KPIs 1,2,3

Organic Traffic June 2014: 3560 visits (May 2014: 3821)
Landing Pages with Organic Traffic: 726 (May 2014: 900)
Ranking changes for each keyword: ...

also record number of keywords in top 3, top 10, top 20,
top 50, Not in top 50

MOZ to the rescue!
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Organic Traffic in MOZ

Visits Keywords Landing Pages
from organic search that sent organic search visits that received organic search visits
221 27 46
Visits from Organic Search
The number of organic search visits each week.
|~ visits
300
250
200
150
100
50
et e~
0 0 """'_'_'_-8_____'—0“_‘—— O
=50
Apr 2 Apr 9 Apr 16 Apr 23 Apr 30 May 7 May 14 May 21 May 28 Jun 4 Jun 11 Jun 18
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Keyword rankings in MOZ

Keyword Rankings Epml iRl
ul Keywords -
175
150

125

100

50

25

Apr 2 Apr9 Apr 16 Apr 23 Apr 30 May 7 May 14 May 21 May 28 Jun 4 Jun 11 Jun 18

— — et

Show keywords ranking: T #1a W #4-10 W #1120 0 #21-50 W #51+ "W Traffic from Organic Search
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Link Building



Why are links important?

Google treats links from one site to an other as votes of
trust.

The more quality links a site has the better

This is why wikipedia ranks 1 on every keyword
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How do | get links?

No easy answer

Make friends and participate in the community (to make
people write about you)

Offer unique information (people share news, and
interesting or funny or weird info)

Consider making ad agreements that include links. Be
careful to do it slowly and do not flood each ad with 10
links. 1 is more than enough!
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Monitor it through MOZ

‘ Links Profile ‘

Domain Authority: You vs. Your Competitors
from the last & indexes

50 EXTERNAL
FOLLOWED LINKS

45 | "““ ~BY% |

ra

1 24
v

View History »
40
LINKING ROOT a7z
35 O\O/O\G DOMAINS ]
O o ~q 20
0 . I 11/ 17|28
30 View History »
Dec '13 Jan'14 Feb '14 Mar '14 Apr'l4 May '14

apivita.com orealparis.gr O avoncosmetics.gr
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Recap!
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The SEO procedure in reprise media

. Know the KPlIs

. Setup tools (Google Analytics, Google Webmaster tools, MOZ.com)

. Keyword research (10-50 to start)

. Run baseline report

. Create Content Map

. Build up friendly Content & Structure (fix existing pages, create new pages)
. Run monthly reports and re-optimize if targets not met

. Do link building
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Good luck!
be in touch: @dmaniatis
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