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Epyaleia digital marketing
nou xphoigonoiolUv

F_9
Avantu€n h PNGIpATRYIKAS Mé£tpnon anoteAecatwy
yia to digital magketing TWV EVEPYEIDV

- ‘i

Xpnhon digital platforms Avaiuon fh pun twv dedopévwov
yia tTh HeAETN ToU aviaywvicpoU Ta oNoia oUYKeEVTIpwWVovIal

anoé TIS Kapnavies

ELTRUN 10

DERDNOM KD MLAMENIITHMIO ABHNON



ol NPQTOMOPOI

TPEIZ TYNOI
ETAIPEIQN

Ol NAPAAOZIAKOI

66%

0l APXAPIOI

18%

g
= m
0 B 2
=] m b=
3 i i
=i 3% =
oW 2 = 2=
at = o m
a0 S 2 g 32
=5 o oo
=31 £ =8
=
s N-E, My 3
== Q= =
ao o35 EN=1
=] =]
S = g
S, B =
c o
2,
a

®
ﬁ ELTRUN




NnoY ZTOXEYEI
TO DIGITAL
MARKETING?

Costs Savings

Increase Productivity

Get Customer Insights
Highlight Events
Dessiminate Cormpany info
Create Comparny awareness
Discover New Customer Segments
E-rnail Camnpaign

Increase Social Media Fans
Get Customer Feedback
Dessiminate Product Info
Lead Generation

Customer Engagement

Brand awareness
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NMOIA EINAITA
AHMOOIAEZTEPA
EPIAAEIA;

SEM

Website

Display

SMS

Email marketing
Social media
E-commerce site
Newsletter
Affiliates

Apps

SEO

Content creation

0% 10% 20% 30% 40% 50% 60% 70%

Mooootd tou digital marketing budget nou enevduouy
KaTd pECo OpO 0l ENIXEIPNoEIS oTa S1Agopa epyaieia.
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SOCIAL MEDIA

ELTRUN

CEONOMIED RANENIITHMIO ABHNGN

Facebook
YouTube
Twitler
Linkedin
Google+
Instagram

Bloggers

*To 50% twv eENIXEIpNOswWY oToxelouv oto engagement
TWV MNEAQTWV ANEVavTl OTo NPoIovV Kal TN KAapKa.

*To 449% Twv EMNIXEIPNOEWY XpNolJonolsl Ta social media
yia customer care.

*[a 1o 33% Twv enNiXslphoswy, Ta social media anoteAoly
HECO EMIKOIVWVIAs LE Tous NeAdrtes, Tous fans tou brand
Kal Tous opinion leaders, wate va apouykpaatoly TIs
UNdpxoUoes N avadbudeves avayKes TOUS Kal va
NpPocapUOCcoUV TA MNPOIOVTA KAl TIS UNNPEJIES ToUS
KaTaAANAQ.
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