
e-Business Transformation: The Social Retail 
Business!
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ɇŬɝɘŭɘɤŰɘəɏɠ ɡˊɖɟŮůɑŮɠ

ȹɘŬɛɞɜɐ ůŮ əŬŰŬɚɨɛŬŰŬ

ȺɝŬɟŰɐɛŬŰŬ & 

ˊŮɟɘűŮɟɘŬəɧɠ Ůɝɞˊɚɘůɛɧɠ

ȺɘůɘŰɖɟɘŬ (ŮəŭɖɚɩůŮɘɠ)

Ȱɜŭɡůɖ/ 

Ɉˊɧŭɖůɖ

84%

70%

69%

69%

62%

+10%

+9%

+7%

+6%

5% ŬɨɝɖůɖŰɖɠɏɜŰŬůɖɠ online Ŭɔɞɟɩɜ 

ɢɤɟɑɠ ɧɛɤɠ ůɖɛŬɜŰɘəɏɠ ŬɚɚŬɔɏɠ ůŰɘɠ 

ŭɖɛɞűɘɚŮɑɠ əŬŰɖɔɞɟɑŮɠ



ʆ 1̌0% ̱ ˖ƻ˄ƴƭƛƴŜ ʰʴˇˊh̀ ˍ˗˄ ˅ʶˁʾ˄ʹˋʶ ˍˇ нлмсΣ оκмл ʶʾ˄ʰʽ 
ˉ˂ʷˇ˄ ˃ʶʻˇʵʽˁˇʾκ˗ˊʽ˃ˇʽ ƻƴƭƛƴŜ ʰʴˇˊʰˋˍʷˌ



ɴ˄ʰˊ˅ʹ ɮʴˇˊ˗˄

1/10 online 

ˁʰˍʰ˄ʰ˂˖ˍʷˌ ʷ˄ʰˊ˅ʹ 
Online h ʴˇˊ˗˄ ˍˇ 2016 

҈ ʰʴˇˊʰˋˍ˗˄ ˉˇˎ 
ˉˊʰʴ˃ʰˍˇˉˇʽˇˏ˄ Online
όрл҈ ʰʴˇˊ˗˄ύ

29%̄ ˊʰʴ˃ʰˍˇˉˇʽˇˏ˄ 

˕ʹ˒ʽʰˁʱ м ˋˍʽˌ н ˋˎ˄ˇ˂ʽˁʷˌ 
ʰʴˇˊʷˌ ˍˇˎˌ(2016)

25%ˉˊʰʴ˃ʰˍˇˉˇʽˇˏ˄ 

˕ʹ˒ʽʰˁʱ м ˋˍʽˌ н ˋˎ˄ˇ˂ʽˁʷˌ 
ʰʴˇˊʷˌ ˍˇˎˌ (2015)

9%ˉˊʰʴ˃ʰˍˇˉˇʽˇˏ˄ 

˕ʹ˒ʽʰˁʱ м ˋˍʽˌ н ˋˎ˄ˇ˂ʽˁʷˌ 
ʰʴˇˊʷˌ ˍˇˎˌ (2014)

ɮʴˇˊʱ ʰˉˈ 
ʶ˂˂ʹ˄ʽˁʱ 
e-shops

6/10ˉʱ˄˖ ʰˉˈ 

ˍˇ 80%ˍ˖˄ ʰʴˇˊ˗˄ 
ˋʶ ʶ˂˂ʹ˄ʽˁʱ e-shops 
(2016)

5/10 (2015)



ʅˍˇˁˎ ˄ʺʴʽˍ˖˄̄́ ˇˋ˒ˇˊ˗˄/ˍʽ˃˗˄˃ʶ˃ʽˁˊˈ
ˈ˃˖҈̩ ʶˉʰ˄ʰ˂ʰ˃ʲʰ˄ˈ˃ʶ˄˖˄online h ʴˇˊ˗˄
όол҈ ʵʶ˄ ʶˉʷˋˍˊʶ˕ʶ ˅ʰ˄ʰ ˋˍˇ e-shop)
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ǲȀȑ ȄȌȆȋȄȐȘȌȎȔȌ ȂȈȀ ȏȐȎșțȌȓȀ ȏȎȔ ȒȀȑ ȄȌȃȈȀȕȄȐȎȔȌ

ǥȖȄȓȄ ȀȋȄȒȆ ȏȀȐȀȃȎȒȆ ȏȐȎșțȌȓȘȌ

ǬȄ ȓȆȌ ȉȀȊȜȓȄȐȆ ȏȊȆȐȎȕțȐȆȒȆ ȉȀȌȄȓȄ ȉȀȊȜȓȄȐȎ 
ȏȐȎȂȐȀȋȋȀȓȈȒȋț ȀȂȎȐȝȌ

ǤȄ ȃȈȀȇǼȓȄȓȄ ȏȎȊȜ ȄȊȄȜȇȄȐȎ ȖȐțȌȎ

ǢȐǾȒȉȄȓȄ ȄȜȉȎȊȀ ȏȐȎșțȌȓȀ Ȁȏț ȓȎ ȄȍȘȓȄȐȈȉț

ǴȏǻȐȖȄȈ ȋȄȂȀȊȜȓȄȐȆ ȏȎȈȉȈȊǾȀ ȏȐȎșțȌȓȘȌ

ǢȐǾȒȉȄȓȄ ȄȜȉȎȊȀ ȌȄȄȑ ȏȐȎȒȕȎȐǼȑ

ǢȐǾȒȉȄȓȄ ȏȐȎșțȌȓȀ ȏȎȔ ȃȄȌ ȔȏǻȐȖȎȔȌ ȒȄ ȕȔȒȈȉǻ 
ȉȀȓȀȒȓǽȋȀȓȀ

ǥȏȈȇȔȋȄǾȓȄ ǻȋȄȒȆ ȒȜȂȉȐȈȒȆ ȏȐȎșțȌȓȘȌ (ȓȈȋǽ, 
ȖȀȐȀȉȓȆȐȈȒȓȈȉǻ)

ǢȐǾȒȉȄȓȄ ȉȀȊȜȓȄȐȄȑ ȓȈȋǼȑ

3/10 ȀȂțȐȀȒȀȌ ȀȏȎ ȄȌȀ eshop ȉȀȈ ȃȄȌ 
ȄȏǼȒȓȐȄȗȀȌ ȍȀȌȀ => ȖȀȋȆȊǽ ȄȋȏȈȒȓȎȒȜȌȆ

ɱʽʰˍʾ ʰʴˇˊʱʸˇˎ˄ online



ɮˏ˅ʹˋʹ ˍʹˌ ˔ˊʶ˖ˋˍʽˁʺˌ ˁʱˊˍʰˌ ʴʽʰ online 
ˉ˂ʹˊ˖˃ʷˌ ˁʰʽ ʴʶ˄ʽˁʱ ˍʹˌ ʹ˂Φ ʆˊʰˉʶʸʽˁʺˌ 



56%

51%

15%
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Online ɮʴˇˊʰˋˍʽˁʷˌ ˋˎ˄ʺʻʶʽʶˌ

1 ȆȋǼȐȀ ȌȘȐǾȓȄȐȀ

16:00- 20:00
Average Basket Cost

<40 û 19,5%

41û- 60û 24,9%

61û- 80û 23,9%

81û- 120û 20%

121û- 150û 8,3%

>150û 3,4%



ʆˊˈˉˇʽ ˉʰˊʰ˂ʰʲʺˌ ˉˊˇʿˈ˄ˍ˖˄

13

83%

15%
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ʃˇ˂ˎˁʰ˄ʰ˂ʽˁʺ ˋˎ˃ˉʶˊʽ˒ˇˊʱ, ʶ̄ʾʵˊh̀ ʹ ˍ˖˄ 
˕ʹ˒ʽʰˁ˗˄ ˃ʷˋ˖˄ ˋˍˇ мκо ˍ˖˄ ˋˎ˄ˇ˂ʽˁ˗˄ 

˒ˎˋʽˁ˗˄ ʰʴˇˊ˗˄



ɊŬɢɜɞɡɜ Online -ȷɔɞɟɎɕɞɡɜ 

Offline
1/3 Űɤɜ 
ůɡɜɞɚɘəɩɜ 

űɡůɘəɩɜ 

Ŭɔɞɟɩɜ

ǷǻȖȌȎȔȌ offline -ǡȂȎȐǻȅȎȔȌ 
online

1/6 Űɤɜ 

ůɡɜɞɚɘəɩɜ 

Online 

Ŭɔɞɟɩɜ

ʌʹ˒ʽʰˁˈ ɾʱˊˁʶˍʽ˄ʴˁ

ʃʶ˂ʰˍˇˁʶ˄ˍˊʽˁˈˍʹˍʰ ʴʽʰ brands

Show-Rooming

Omni-channel ɹ ʽʰ ˁʰˍʰˋˍʺ˃ʰˍʰ
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мκо ƻƴƭƛƴŜ ˁʰˍʰ˄ʰ˂˖ˍʷˌ˔ˊʹˋʽ˃ˇˉˇʽˇˏ˄ ˋˎ˔˄ʱ 
ƻƴƭƛƴŜ ˋˎˋˍʺ˃ʰˍʰ ˉʽˋˍˈˍʹˍʰˌ ʰ˂˂ʱ ˃ʶ 

ʶˉʽ˒ˏ˂ʰ˅ʹ/ˉ́ ˇ̡˂ʹ˃ʰˍʽˋ˃ˈΦ



30%Űɤɜ 

Internet users ŮˊɘɚɏɔŮɘ 

e-shops ˊɞɡ 

ˊɟɞůűɏɟɞɡɜ ˊɧɜŰɞɡɠ 

ŮˊɘɓɟɎɓŮɡůɖɠ

26%Űɤɜ 

Internet users

ŮɝŬɟɔɡɟɩɜɞɡɜůɡɢɜɎ 

Űɞɡɠ ˊɧɜŰɞɡɠ

4/10Űɤɜ 

Internet users ɗŮɤɟŮɑ ɧŰɘ 

ŭŮɜ Űɞɡɠ ˊɟɞůŭɑŭŮɘ 

ɛŮɔɎɚɖ ŬɝɘŬ

ȳɛɤɠ

3/10Űɤɜ 

Internet usersŭŮɜŮɢɞɡɜ 

ŮɝŬɟɔɡɟɩůŮɘˊɞŰŮ

ˊɧɜŰɞɡɠ

ɇɟɧˊɞɘ ŮɝŬɟɔɨɟɤůɖɠ

6/10 ɏəˊŰɤůɖ ůŮ 

ŮˊɧɛŮɜɖ ŬɔɞɟɎ

4/10 ŮɝŬɟɔɨɟɤůɖ 

ůŮ ůɡɜŮɟɔŬɕɧɛŮɜŬ 

əŬŰŬůŰɐɛŬŰŬ
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ʋˊʺˋʹˍˇˎˁ̔ ˄ʹˍˇˏˉ˂ ʷˇ˄̀̀ʁ ʹ˃h˄ ˍʽˁʷˌ 
˕ʹ˒ʽʰˁʷˌ ˋˎ˄ʰ˂˂ʰʴʷˌΦ



1/5 ɔɘŬ ŬɜŬɕɐŰɖůɖ ˊɟɞůűɞɟɩɜ

1/4 Űɞ ɢɟɖůɘɛɞˊɞɘŮɑ əŬɗɖɛŮɟɘɜɎ/ůɡɢɜɎ ɔɘŬ 

online banking

1/5 ɔɘŬ ɢɟɐůɖ mobile ŮűŬɟɛɞɔɩɜ Űɤɜ 

ŮŰŬɘɟɘɩɜ (ˊɟɞɛɖɗŮɡŰɩɜ ɐ ɚɘŬɜŮɛˊɧɟɤɜ) 

1/6 ɔɘŬ ŬɜŬɕɐŰɖůɐ Űɘɛɩɜ Ůɜɤ ɓɟɑůəɞɜŰŬɘ ɐŭɖ 

ůŮ űɡůɘəɧ əŬŰɎůŰɖɛŬ.

ɮ˅ʽˇˉˇʾʹˋʹ ˍˇˎ ˁʽ˄ʹˍˇˏ ˋʶ ʅʹ˃ʰ˄ˍʽˁʷˌ ʅˎ˄ʰ˂˂ʰʴʷˌ



23



Brand 

website
24%

Retailer
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56%
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20%
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12%
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5%

Review 

Pages

5%
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Comparison 
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17%

News 

Sites

5%

E-mail

8%
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for Purchase 
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*Consumer 
Barometer
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Transforming Transport 
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ʆˇ ʷˊʴˇ

ǡȌǻȏȓȔȍȆ ȉȀȈȌȎȓțȋȘȌ ȔȏȆȐȄȒȈȝȌ ȒȓȀ Logistics

10.000 ȒȖțȊȈȀ 
ȖȐȆȒȓȝȌ

Social Network 
Analysis

ǴȏȆȐȄȒǾȄȑ



ʃˊ˗ˍʰ ɮˉˇˍʶ˂ʷˋ˃ʰˍʰ


