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start making sense
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Google Analytics

...is NOT just a reporting tool...

...it’s an Analysis tool!










Start using Dashboards
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Dashboards

k Private

+ New Dashboard

Shortcuts
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Real-Time
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Dashboards!

Sessions

3,866,972
ﬂﬂ.....-.rmww#—-"’*

% New Sessions

47.85%
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Demographics

Users

1,909,522
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Mobile Performance

ey s
£5367.24

wol B BT, ||".I'||I|l.lu..|.

Revenus by Charme

N [rona) W sccipl meivecrs ([l D
G

Too Perforrming Campaigrs

Campaigr Wisita Fevenus
(e il BE T E4.500 54
Edogtemots 2288  £0.00
Ot i.Fa il
By b i 1982 Q.00
FBOF 1,903 ETALT

Onsile Bahdayior

& Boundl Rate B Viail Duration

Mobile Revenus & ADV

& Pl i Al ks

100% 1 s S £1.300 03 DB 0
I 0331 40 foson oo l n:-zn:-
| A WA
\ ol
A By B By 13 My 20 A u.-.-n__!.-.-':l-_ l.-;.a-:-___
High Bounce Moble Devices Mobile vs. Site Reverus

Muobile Device Info

Appls |Phons

Appe iPad

Samsung GT-19300 Galaxy S
[not set]

Samsung GT-I0400 Galaxy 5 I
Googln Naxus 7

Croogin Mewus 4

Samsung OT-NT100 Qalacy Moba 1)
Samsung Galawy Noos

Appie iPod

Visils Boundos Rate BMNe B Yes
A2 334 LR ;1

20, e TL TS
1,463 e
3,918 i 4o
1. 560 i, R

1,125 1%
i, 088 .20
™ 1.8
M TAMYE
Mobde Can Abandonment Fale
b L Fle

50.00%
Lo Iy



How many unigue visitors?

437,132

% of Total: 100.00% (437,132)

In which countries/territories do you ...

Country / Unique
Territory Visitors
United Kingdo 130,069
m

United States 112,343
Australia 23,011

India 22,1585
Canada 14,653

In which cities do your visitors live? -...

City Unique Visitors Bounce Rate
Lendon 60,825 63.97%
(not set) 15,832 75.63%
Mew York 11,344 72.79%
Sydney 10,188 70.71%
Melbourne 7,082 71.40%

Unique Visitor Analysis

ANV

Bounce
Rate

64.85%

T6.75%
71.24%
74.85%

76.52%

How many unigue smartphoneftablet visitors?

79,196

% of Total: 17.47% (453,451)

Your visitors' favorite devices - Top 5

. . Unigue
Mobile Device Info Visitors
Apple iPhone . 38,612
Apple iPad " 20,853
Samsung GT-19300 Galax * 2,077
y Sl
Samsung GT-19100 Galax # 1,084
y Sl
Google Nexus 7 . 703

Yo Vo W

Bounce
Rate

84.75%

73.55%

79.58%

82.24%

70.22%

Brands of your visitors' mobile/tablet devices - Top 3

B Apple M Samsung B HTC

Other

How many unigue laptop/desktop visi...

358,327

% of Total: 81.97% (437,132)

AVATRTAY

Language preference settings of your...

Language Unique Visitors Bounce Rate

Een-us 318,130 70.71%
en-gb 49,006 B7.85%
fr 6,991 73.48%
en 6,696 79.05%
de-de 4,672 75.79%

Your visitors' screen resolutions - To...

Screen Unigue Bounce
Resolution Visitors Rate

1366x768 77,953 69.23%
1920x 1080 47,535 67.37%
1280x800 44,390 71.29%
1440x900 41,644 69.13%
1280x1024 33,236 66.19%
1680x 1050 25,075 67.48%
320x480 24,173 84.58%



Site Performance

Avg. Page Load Time (sec) Mobile Page Load Time (sec) Domain Lookup by Country
Jul 1,2017 - Jun 18,2018 Jul 1,2017 - Jun 18,2018 .
Avg. Domain
4.63 6.91 Country Sessions  Lookup Time
Avg for View: 4.63 (0.00%) b L i Avg for View: 4.63 (49.24%) u.__.J.L‘ (sec)
Jul 1,2016 - Jun 18, 2017 Jul 1,2016 - Jun 18, 2017 == United States
D:22 6.89 Jul1,2017-J
Avg for View: 5.22 (0.00%) M Avg for View: 5.22 (31.95%) L“Il, Al ded Un18,2018 520'061 002
Jul1,2016-J
un 18, 2017 400,859 0.01
Avg. Server Response Time Page Load Time by Browser
% Change 29.74% 72.11%
Jul 1,2017 - Jun 18,2018 T o
Browser Sessions  Avg-Pageload Time =k India
0.90 (sec)
Avg for View: 0.90 (0.00%) M Jul1,2017-J
Chrome un 18,2018 68,394 0.15
Jul 1, 2016 - Jun 18, 2017 o e
0.83 o onikat 787,272 4.26 Jul1,2016-J 4 oeq s
‘ un 18,2017 ! ’
Avg for View: 0.83 (0.00%) w
;‘g' 1,2016-Jdun 18,20 ¢44 069 470 % Change 47.87% -25.78%
. . Zl3 United Kingdom
Avg. Domain Lookup Time (sec) % Change 23.00% -9.43%
: Jul1,2017-J
Jul 1,2017 - Jun 18,2018 Safari un 18, 2018 46,574 0.03
0.04 Jul 1,2017 - Jun 18, 20
enc i ' ) { 162,646 5.15 Jul1,2016-J
Avg for View: 0.04 (0.00%) ol ol 18 un 18, 2017 33,387 0.04
Jul 1,2016 - Jun 18,2017 #I 1,2016-Jun 18,20 45049 491 % Change 39.50% 7.95%
0.04 ;
x R *|
Avg for View: 0.04 (0.00%) TR | % Change -8.65% 4.95% o i
< Jul1,2017-J
Firefox un 18, 2018 33,590 0.04
Visitor Caching Info ;ng 1,2017 - Jun 18, 20 34205 6.05 Wi1,2016-0 oo -
un 18,2017 * '

Avg. Page Avg. Server |
User Type  Load Time Response Time # 1,2016-Jun18,20 4554 .50 % Change 33.73% 288.87%
(cec) (cec)



Google Analytics Solutions Gallery

Most Popular

1. Occam's Razor Awesomeness
by Avinash Kaushik
*hkkkd S+266,106

2. New Google Analytics User Starter Bundle
by The Google Analytics Team
*hkkk 24254106

3. Content Analysis Dashboard
by Vagelis Varfis | Nudge Digital
*ohkkokd S+ 120.202

4. SEO Dashboard - Finding Top Content and Keywords
by Kevin Pike
*kkkih S+ 90 942

5. Social Media Dashboard

by Justin Cutroni
*kkki  2+78628

More

Recommended

A — Data Integrity Bundle
S ~~ by Justin Cutroni
b 2.8 & &1

Import

Occam's Razor
Awesomeness

- by Avinash Kaushik
— 2.8 8 & &3

Import

-

Top Contributors

Vagelis Varfis | Nudge Digital
* Kk kk

2+323998 [D8s

- Justin Cutroni

L2 2 & 1

2+205125 (D40

Loves Data
ek ko
2+135620 (D52

The Google Analytics Team
2 2. 2.8 88

2+301206 D6

. Avinash Kaushik

L2 2.8 &
2+266,106 D1

-

PPC = Enhanced
Keyword/Matched Ecommerce Analytics
Query Report by The Google
by Justin Cutroni Analytics Team
* Kk k¥ Kk kK
Import Import
Social Media n — ~-— " New Google
Dashboard s TR Analytics User
by Justin Cutroni Starter Bundle
2.8 2.8 & . —- - == by The Google
B Analytics Team
Import L2 2.8 8
Import

https://analytics.google.com/analytics/gallery
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Google Analytics Solutions Gallery

https://analytics.google.com/analytics/gallery
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Start using
Segments
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‘maill Export ~ Add to Dashboard

All Users
100.00% Sessions

Overview

Sessions « | ¥5. Select a metric

+ Add Segment

Hourly = Day

® Sessions
i?[l-ﬂ.ﬂﬂ{l
B Returning Visitor M New Visitol
Sessions Pageviews
4,939,480 2,130,281 27,038,710
P NP g N O

Pages / Session

5.47

Avg. Session Duration

00:03:32

Bounce Rate

40.20%

N —




Audience Overview Sep 9,2012-0ct 9,

Email Export ~ Addto Dashboard Shortcut

" All Visits £

+ Create New Segment  Import from Gallery View mm = Show All Bullt-in Custom Starred
(not provided) I [POST] New Fac... & All Visits Article Marketing & Blog Comments ...
Bounced Visits Lt Buffer Post Lt Contact Form Goal Converters Lt Curation Networks %
Detect Fake Site % Direct Traffic Lt Email Marketing % Facebook Lt Forums Lt
Google I Google+ I Guest Posts I Image Sharing I Image Traffic I
Made a Purchase ¥ Mobile and Table... & Mobile Traffic Lt Multi-visit Users & New Users Lt
New Visitors i} Non-bounce Visits 4 Nen-Converters i} Non-paid Search ... & Paid Search Traffic %



1. Segmentation by Demographics
(gender, age, affinity, etc.)

2. Segmentation by Source

(newsletter, social, affiliates)

3. Segmentation by Location
(Cities)

4. Segmentation by Shopping behaviour

(revenue, brand, product category, etc.)

5. Segmentation by Technology

(device, browser type, screen resolution, etc.)



Sep 15

Primary Dimension: Order Coupon Code

Secondary dimension ¥

Order Coupon Code

10.

S

Sep 29

ther

Revenue

% of To

Oct 13 Oct 27 Nov 10
Q advanced H @ = | T |
¥ Transactions Average Order Value

€1,340, 294 53 28 079 €47. 7'
tal: 100.00% (£1,340,294.53) % of Total: 100.00% (28,079) Avg for View: €47.73 (0.00%
€756,594.02 (56.45%) 16,148 (57.51%) €46.8
€182,343.13 (13.60%) 3,222 (11.47%) €56.5
€79,950.38 (5.97%) 2674 (9.52%) €209
€49,118.86 (3.66%) 947 (3.37%) £€51.8
€35,458.98 (2.65%) 389 (1.39%) £€91.1
€30,820.05 (2.30%) 594 (2.12%) €51.8
€27,072.29 (2.02%) 721 (2.57%) €37.5
€17,655.15 (1.32%) 348 (1.24% £€50.7
€17,102.91 (1.28%) 313 (1.11%) £546
€17,005.64 (1.27%) 169 6 £€100.6

Showrows: |10 v | Goto: | 1 1-100f45 | € >

This report was generated on 11/20/16 at 2:24:16 PM - Refresh Repo



Customize Email

All Users

VIEW SEGMENTS

All
System
Custom
Shared

Starred

Selected

Export v

Cancel

Add to Dashboard  Shortcut

Import from gallery

Share segments

Segment Name

Non-bounce
Sessions

Non-Converters

Organic Traffic

Paid Traffic

Performed Site
Search

Referral Traffic

Returning Users

Search Traffic

This report is based on 4.84% of sessions. Learn more

Performed Site Search Choose
VIEW E :: ~EL n egme ?
Created Modified
Actions v
Actions
Actions v
Actions v
Actions v
Performed Site Search 7

Search Term: not match regex "§|*\(not set\)$"
Actions v

Actions v




Order Coupon Code

All Users

Performed Site Search

All Users

Performed Site Search

All Users

Performed Site Search

All Users

Performed Site Search

All Users

Performed Site Search

Alllleare

Revenue ¥ Transactions

€1,212,328.61 24,411

of Total: 100.00% (€1,212,328.61) % of Total: 100.00% (24,411
€286 186.39 5 187

% of Total: 23.61% (£1,212,328.61) % of Total: 21.25% (24,411)
€630,61 12,660 (51.86%
€181,95 3,242 (62.50%)

475(9.16%)
€95,322.15 (7.86%) 3,015(12:35%)
€11,179.07 (3.91%) 392 (7.56%)

€52,481.93 (4.33%) 1,033 (4.23%)
€12,853.14 (4.49%) 248 (4.78%)
£79 99BN A (9 Len 29N (1 2

3,325 (13.62%)

Average Order Value

€49.66

Avg for View: £49.66 (0.00%

€55.17

Avg for View: €49.66 (11.10%)

€49.81

€56.12

€56.17

€60.17

€31.62

€28.52

€50.81

€51.83

£Q7 72



Primary Dimension: Product Product SKU  Product Category (Enhanced Ecommerce) Product Brand

Secondary dimension ¥ Q. advanced @ @ =— }- ST
Sales Performance Shopping Behavior
Product Brand -to- “to-
3 Unique A Average Average Product Refund Dggitl :; te DeBt:{l g; e
Product Revenue Purchases Quantity Price Qry Amount

1.14%

AV T1(

35632 35830 €37.41 1.01  €0.00

\ 4 V
ew vie

0.01%

€265,109.55 (19.78%) | 5665 (15.90%) | 5,682 (15.86%) €46.66 1.00 | €0.00 (0.00%) 0.00% 1.14%

€70,462.02 (5.26%) 3411 (357%) 3441 (9.60%) €20.48 1.01 | €0.00 (0.00%) 0.01% 2.35%

€67,552.27 (5.04%) | 2,168 (6.08%) | 2,173 (6.06%) €31.09 1.00 €0.00 (0.00%) 0.01% 1.22%

w
n

€55,295.79 (4.13%) 1,965

5 — €35,271.72 (2.63%) | 1,259 (3.53%) | 1,263 (3.52%) €27.93 1.00 | €0.00 (0.00%) <0.01% 1.51%

1972 (5.50%) €28.04 1.00 €0.00 (0.00%) <0.01% 1.47%

€33,951.46 (2.53%) 653 (1.83%) 654 (1.83%) €51.91 1.00  €0.00 (0.00%) 0.00% 0.63%
€30,957.92 (2.31%) 781 (2.19%) 787 (2.20%) €39.34 1.01  €0.00 (0.00%) 0.00% 1.15%
€27,884.23 (2.08%) 545 (1.53%) 546 (1.52%) €51.07 1.00 | €0.00 (0.00%) 0.00% 0.90%
€24,767.86 (1.85%) @ 1,581 (444%) 1,649 (4.60%) €15.02 1.04 €0.00 (0.00%) <0.01% 2.93%
€24,711.04 (1.84%) 800 (2.25% 800 (2.23%) €30.89 1.00 | €0.00 (0.00%) 0.13% 1.50%
Showrows: |10 v | Goto ‘71 7 1-100f382 | € | >

This report was generated on 11/20/16 at 2:37:41 PM - Refresh Report

© 2016 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback




All Users

+ NEW SEGMENT

VIEW SEGMENTS

All
System
Custom
Shared
Starred

Selected

Overview

Import from gallery

Mobile Traffic

Share segments

Segment Name Created

)

converters

Direct Traffic

Made a Purchase

Mobile and Tablet Traffic

- Mobile Traffic

Multi-session Users

New Users

Non-bounce Sessions

Non-Converters

View

Choose segment from

Search segments 2

AcCuons -

Actions =

Actions

Actions «

Actions v

Actions v

Actions v

Actions «

Actions ~



All Users
Mobile Traffic

Tablet Traffic

1 D

All Users
Mobile Traffic
Tablet Traffic
- Gl
All Users
Mobile Traffic
Tablet Traffic
-
All Users
Mobile Traffic
Tablet Traffic
Lo
All Users
Mobile Traffic

Tablet Traffic

€1,433,523.57

% of Total: 100.00%

(€1,433,523.57)

€347 455 65

€106,921.15

% of Total: 7.46%
' "‘-15-.....

€281,431.30(19.63%) 6,012(1597%) 6,022 (15.94%)

€66,474.84 (19.13%) 1,336(1581%) 1,336 (15.71

€28,377.47 (26.54%) 658 (23.23%) 668 (23.50%)

€75,585.26 (5.27%) 2,348 (6.24% 2,348 (6.22%)
€18,333.17 (5.28%) 607 (7.18%) 607 (7.14%)

€5,198.26 (4.86%) 172 (6.07%) 172 (6.05%

o
w
A

€68,144094 (4.75%)

Yo

€51

€7,00

€48,897.53 (3.41%) 1,771 (4.71%) 1,771 (4.69%)

€15,512.18 (4.46%) 526 (6.22%) 526 (6.19

€2,503.28 (2.34%) 81 (2.86%)

B.431(9.12%) = 3,431 (3.08%)

20 (0.24%) 20 (0.24%)

334 (11.79%) 334 (11.75%)

€46.73

€49.76

€42.48

€32.19

€30.20

€30.22

€19.86

€25.90

€20.98

€27.61

€29.49

€30.90

1.00

1.00

1.02

1.00

1.00

1.00

1.00

1.00

1.00

1.00

1.00

1.00

€0.00

€0.00(00

€0.00 (0

€0.00 (0.00%)

€0.00 (

€0.00 (0.00%

€0.00 (0.00%)

€0.00 (0.00%)

€0.00(

0 NNs
U.UUD)

€0.00 (0.00°

€0.00 (0.0¢

€0.00(0

<0.01%

Avg for View

<0.01% (0.00%)

<0.01%

0.00%

0.00%

0.00%

<0.01%

0.02%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

1.21%

-«OT

1.21¢ "C“

0.98%

Avg for View
1.21%
(-19.64%)

0. 67%

Avg for View
121'“,

(-44.58%)

1.22%
0.92%

1.01%

1.35%
1.16%

0.68%

2.42%
0.73%

1.36%

1.34%
1.33%

0.48%



ort +  Add to Dashboard  Shortout This report is based on 100% of sessions. Learn mare | Greater precision €r

Il Users Choose segment from list

m Import from gallery Share segments view | = =2 Search segments ?
Segment Name Created Modified
GMENTS —
! - sitelinks- in Landing Page Mar 31, 2017 Mar 31,2017 Actions
O Tablet and Desktop Traffic Actions -
1 o Tablet Traffic Actions
O Under Armour Landing Page May 8, 2017 May 8, 2017 Actions +
(] i
User?who added something to cart from Nov 20, 2016 Nov 29, 2016 Actions +
Fashion/Sneakers category
d = Uszers who didn't make a purchase MNov 20, 2016 MNov 20, 2016 Actions ~
O Users who made a purchase MNow 20, 2016 Mov 20, 2016 Actions
) -~ Users who spent €100 or less Nov 20, 2016 Nov 29, 2016 Actions =
= Users who spent more than €100 Nov 20, 2016 MNov 29, 2016 Actions -

. Cancel
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- Add to Dashboard

Sers

Shortcut

ﬂ Import from gallery Share segments

Segment Name

I Cancel

Sitelinks- in Landing Page

Tablet and Desldop Traffic

Tablet Traffic

Under Armour Landing Page

Users who added something to cart from
Fashion/Sneakers category

Users who didn't make a purchase

Users who made a purchase

Users who spent £100 or less

Users who spent more than €100

This report is based on 100% of sessions. Learn more

Choose segment from list

View

Created

Mar 31, 2017

May 8, 2017
Nov 20, 2016
Nov 20, 2016
Nov 20, 2016
Nov 20, 2016

MNov 20, 2016

Greater precision ~ WY

=N o= Search segments
Modified
Mar 31, 2017 Actions -
Actions -
Actions -
May 8, 2017 Actions
Mov 29, 2016 Actions -
2 Edit
o Copy

N’ Build Audience

MNov 29, 2016 Actions -






Data Sources Data Mining Data Visualization



Google Data Studio



Google Data Studio



Conversion Rate  Avg. Order Value Hour » Revenue Avg. Orde..

Wednesday 20558445 € 681,208 4452 0.65% 66.39 € 12AM 62,8554 € 65€ 0.45%
Friday 285372 € 631,035 4329 0.69% 6592€ 1AM 353906 € 65.06 € 0.51%
Thursday 2846439 € 661,069 4424 0.67% 6434 € 2AM 16,1558 € 6594 € 0.50%
Monday 2788914 € 609,051 4,190 0.69% 66.56 € 3AM 9,1813€ 74.04 € 0.50%
Tuesday 277,789.3 € 634,303 4175 0.66% 66.54 € 4 AM 5308.1 € 71.73€ 0.51%
Saturday 2366412 € 566,237 3528 0.62% 67.08€ 5AM 3891¢€ 67.09 € 0.43%
Sunday 210,0493 € 562,579 3,128 0.56% 67.15€ 6 AM 51351 € 67.57 € 0.29%
7AM 147629 € 69.97 € 0.36%
Revenue CR Avg. Order Value

1,868,971.55 € 0.65% 66.21 € 8 AM 39,966.5 € 68.32¢€ 0.51%

9 AM 92,1389 € 65.07 € 0.81%

10 AM 1221348 € 6563 € 0.92%

1AM 136,4893 € 69.67 € 0.88%

12PM 137,9041 € 67.37 € 0.87%

1PM 1358208 € 66.45 € 0.89%

2PM 121,032.1 € 66.28 € 0.74%

3PM 1188884 € 66.05 € 0.67%

4PM 11962335 ¢ 67.09 € 0.65%

5PM 103,5313 € 64.67 € 0.62%

6PM 1027226 € 64.56 € 0.65%

7PM 97,9739 € 65.75€ 0.62%

8 PM 99,654 € 66.17 € 0.59%

9PM 99,6796 € 6554 € 0.56%

10PM 1023209 € 6492 € 0.51%

11PM 864108 € 65.41€ 0.45%

Grand total  1,868,971.55 € 66.21 € 0.65%



Top 7 - Day of Week Name / Revenue

Hour Friday Monday Saturday Sunday Thursday Tuesday Wednesday

=0 B —
7 SRRy

1AM 6,830.6 € 5749.8 € 4344¢€ 4709.1¢€ 45882¢€ 4297.2¢€ 48717€  35390.6€
2AM 25104€ 1726.5€ 3257.2€ 1959 € 1997.6 € 2020 € 26851 € 16,155.8 €
3 AM | 2142.5€ 13035€ 1076.5€ 1241 € 17555€ 9457 € 8841 € 9348.8 €
4AM ‘ 910.6 € 560 € 1,039 € 845¢€ 947 € 570€ 436.5€ 5308.1 €
5AM 883.5€ 5345¢€ 356 € 341¢€ 562 € 617€ 507 € 3891¢€
6 AM 947.1€ 506.5 € 157¢€ 552.5¢€ 1,149 € 620€ 1,194 € 5135.1€
7 AM | 2,535.2€ 16441 € 1,026.6 € 1,240 € 3742€ 24575¢€ 2117.5€ 147629 €
8 AM 6378.1€ 50622 € 5097.6 € 39423€ 50986 € 7,0067 € 7416€  40001.5¢€
9 AM 5319€ » ; 92,246.9 €
10 AM 102802¢€ | 1221938¢€
11 AM 136,489.3 €
12PM 138,376.1 €
1PM 5,820.8 €
2PM 121,032.1 €
3PM 118,888.4 €
4PM 119,623.35€
5PM 103531.3 €
6 PM 102,722.6 €
7PM 97,973.9€
8PM 99,654 €
9PM 99,679.6 €
10PM 102,320.9 €

Grand total 286,624.5 € 2788914 € 236,641.2 € 210,049.3 € 2846439 € 2777893 € 295,584.45 € 1,870,224.05



Performance

B Cicks [ Investment (€)

Investment Clicks Impressions

6.94K€ 107K oM

CTR CPC CcPM

2159% 00c¢t '139¢

Conversions

Purchases CR

CPA
1,157 1.08% 6.00 €

Value

Revenue Retum x Avg. Value

66.97K€ 10 57.88

*Conversions & Value are calculated using Facebook 28 days click-only attribution window



Core

450K

300K

150K

DoubleClick
Campaign Manager

Metrics Metric Trends

Click Rate

B mpressions [ Clicks

0
Oct 30 Nov 2 Nov 5 Nov 8 Nov 11
i ——
Click Rate Target
J | |
0% 2% 4%

Top Activity Groups

by Conversions Counts

14 Media Aims 0 33
2. Offline 19 0
3. Floodtest 5 6
4. LetzP - 1
5 Grl 2 0
6. all 1 1

Nov 14

|
6% 8%

33

19

11

1-8/8

Nov 17

9%

6%

0%

Nov 20 Nov 23 Nov 26

Viewability Rate Target

10%

Video Completions
by Platform Type

@ Desktop

@ Mobile
highend:
smartphone

@ Tablet
Mobile
midrange:
feature phone

What are the KPIs?

Click Rate

3.1%

t 11.8%

Impressions Clicks

6.9M 213.6K

t 12.6% t 25.9%

Active View: Measurable Impressions

3.7M

t 23.0%

Active View: % Viewable Impressions

30.2%

$ -5.9%

0% 10% 20% 30%

Top Countries

by Conversions

k
s

1 Bl 1,961,066



Copy of Funnel Analysis
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Revenue
Transactions Revenue per User Product Quantity *
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$ 14.0% s Google 22 0z Water Bottle 2,159
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REFERRAL

Full Referrer Sessions v
Referral Traffic
google 34,027
Sessions @ youtube com/yt/about/ 13817
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Social referral?
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TOMTOM

The Only Metric That Only Matters
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- (p— o) r
CLV = = -
2 g A+  TA+i-r)

CLV(3|r,a,s,B, p,q,v,x,t.,T)

. OB I+ x 1)W(s, s: 8B + T))
- L)+ T)+*+'L(r, a, s, Blx, 1, T)

@ (y+mx)p
px+q —1

* Saurce: Madeling Custorner Letime Value. Journal of Service Research, Volume 9, Na. 2, Novernber 2006 139.155
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Estimate your CLV
http://customerlifetimevalue.co/

CLV in e-Commerce (Video Tutorial)
https://www.youtube.com/watch?v=guj2gVEEx4s

Tracking CLV in Google Analytics

http://www.metricmogul.co.uk/tracking-customer-
lifetime-value-in-google-analytics/



http://customerlifetimevalue.co/
https://www.youtube.com/watch?v=guj2gVEEx4s
http://www.metricmogul.co.uk/tracking-customer-lifetime-value-in-google-analytics/
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