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IAB Europe’s Digital Brand Advertising and Measurement Report

e Advertisers, Agencies, and Publishers

e Align digital ad measurement with trends and industry demands

77% 38% Yet figures tor

deployment of these

Uplift in direct Purchase _
metrics are far lower,

site visits Intent

with all measured by

less than half of
stakeholders




Sales Funnels

Ao [TTEY1 {101, Il Post, Stories, Quiz, Blog. Video, E-mail, Landing pages

Yo 112111 B A social issue, CSR, Employer Branding, Sales, Service

Retention Delivery, Thank you, Add-on benefits, Survey, Customer Value Optimization

Referral

Revenue




‘ VAN SCHNEIDER @
@vanschneider

The majority of UX design nowadays has
been templatized.

Where we need more designers is in
conceptional thinking (create from nothing),
and those who have a strong aesthetical
vision (very rare).

5:58 PM - 9 Jun 2018
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. AGK42 // Alex Knight @zagkdesign - Jun 9
Replying to @vanschneide

Disagree completely. If you are running to templates, you are being lazy. UX
design is about finding what your needs are, Some projects can be phoned in
with a template of course, Good UX is not always worth the effort because some
else did it already.
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Ease of access &
Registration experience

Product Usage &
benefits experience

Reviews
Complaints

Customer Support
experience

Call center Marketing
experience

Leadership experience

Shared word-
of-mouth

(promise)

PR & Content,
Social presence,
Sustainability

Green, Society, Goodwill
experience

Digital Marketplace
experience

Software Usage
experience

Product Design
experience

Partner
network

Remote Services
experience




Corporate, PR, Marketing, Retail, Budgets,
Acquisitions, Employees, Experiences,
Stakeholders, Customers, Technology,
Media, Online, Social, Conversion, and KPI’s

the Brand
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Brand Experience (Content, Storytelling, Value exchange) -> Digital touch-points

Social media
Personalized IM/Chat/Bot Newslett
e-Commerce Search Mobile, ewsletter
el 2d Ee R e-Mail customer
m - _
CUT::“QY Landing page database
Jo |
el Blog _ Viber, Wapp
, _ Website
Online aids .
3rd party sites
Awareness Consideration Purchase Service Loyalty
PR Reviews Influencers

Word of Call center

Mouth

CSR, Sustainability Mailing/Voucher

Friends’ Call Q&A

opinion Customer support

Eten:iews Paid media Shopper Promotion
vents - - -

Video marketin : : on Invoice
Demos g Social media

Floor-traffic complaints e-Mail
Offers

Brand Experience (People, Storytelling, Service) -> Physical touch-points



Privacy

« Facebook: 2 events

« California: 600K people

« Dubai: 14 million users

« Halifax/Bank of Scotland: 22 million users
« 1SB chaos after online banking data leak
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The Observer woah, just noticed this letter quietly posted

The great Bntlsh B]_'exit tonight on @CommonsCMS site. It appears

@The_IPA (UK advertising agencies) are

]_’Obbery: hOW Our calling for a complete ban on micro-targeting

with political advertising. Haven't seen press

demOCl’aCY WaAs hl]éle@d pick up on this yet. cc @sarafischer
data.parliament.uk/writtenevidenc

A shadowy global operation invo]ving blg data, billionaire friends of Trump and 16. We would respectfully make two recommendations for this specific form of advertising online.

the disparate forces of the Leave campaign influenced the result of the EU 1. A moratorium on micro-targeted political advertising online. Where we work together to agree a
Dacan 2 1 C minimum limit for numbers of voters sent individual political messages.

2. A public register for political advertising. This register would require all political advertising
creative work to be listed for public display so that messaging whilst not regulated is transparent and
accountable for all members of the public to see should they wish.
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40% of users deleted one social
media account in the past year

el

[Photo: rawpixel]

BY MICHAEL GROTHAUS 1 MINUTE READ

And you can guess why: fears over their privacy. That comes to us from
research conducted by public relations consultancy Edelman, reports
CNBC. A full 4 out of every 10 people surveyed said they’'d closed at
least one of their social media accounts in the past year. As Edelman
CEO Richard Edelman told CNBC:

Consent for ad tracking
Consent for personal data (GDPR)

* Add this & thousands plugins/widgets

* Many tracking of websites

* Ad Tech companies

e Ad exchange servers & DSP’s

e Publishers

* Adwords, Search (and paid)

* Gmail ads, Maps, Youtube

* Google network (cross-device targeting)
* Programmatic

Data leakage is also theft of your audience
Media owners should ask for regulation



Likelihood to re-purchase
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- @adweak - @adweak

BREAKING: After A Few Hours Of Google BREAKING: Mid-Size Agency Looking For
Research, 28-Year-Old, Childless Agency Acct. Coordinator With 2 To 3 Years
Planner Suddenly Expert On Mom Experience In Just Writing Down Everything
Demographic Client Says And Reading It Back To Creative
11:28 PM - 24 May 2018 Teams
. 9:18 PM - 1 Jun 2018
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Investing in the future:
€ R atiman [ Fotiowing ] Digital Europe Programme

{ " Shann Biglione
: @LeShann

You know what campaigns like It's a Tide Ad

. . ) Coming soon to your agency... Interoperability &
and Crocodile Dundee Tourism Australia have 9 y gency

Digital transformation

H 1.3 € billion illi
In common? "We want to do a stunt that gets the whole vaiced € ?% ll)llllon
world talking, like the Tesla in space thing. digital skills (oL
Not Al. 0.7 € billion e
Hi erformance

Not VR. Budget is 5K." Cieting
Not AR. 8:13 AM - 8 Feb 2018 Cybersecurity | 2.7 € billion
Not big data. & trust ,

. 2,764 Retweets 8,078 Likes () ¢ % 2 € billior Artificial
Not Blockchain. 803200:09 int;l;ig:nce
Not social purpose. O 163 M 28k W Qe B o 2.5 € billion'

Not social war rooms. #EUBudget

#DigitalEurope ommission
. Tweet your reply

But good old creativity, human empathy,

“ . Kirk Willi; @PPCKirk - Feb 8
mass reach, and marketers with a spine. o e

Replying to @Dr_Draper

8:59 AM - 9 Feb 2018 This might be the best marketing related tweet |'ve ever seen
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3| Blimey, that's a big call! Thanks.
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BORROW gmy BRAIN

Thank you

BMB Borrow my Brain Consulting Ltd.

www.borrowmybrain.eu
@tpagakis
iTunes podcast: #Askpagakis



