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The Challenge

Q Prepaid mobile has a distinctive Brand footprint, with consistent philosophy and values
A loyal customer base, with affiliate users that are almost proud to be Q

However, it appears ‘absent’ and ‘forgotten’ to non-Users

How can we re-introduce Q and build awareness, staying true to its DNA?
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The Strategy

Reposition Q

As a Digital-first brand with an Alternative & Simple Brand Personality.
Not just another sim card, but a digital space that brings people together.

Digital, the main proposition enabler

Simple Hassle-free propositions, Digital 15t User Experience, Users Engaged to the brand, all enabled
by Digital platforms & mechanisms

Communication Objective

Stand out in digital clutter, create awareness and
gain gravity as the alternative prepaid brand
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Digital at heart Awareness Campaign and a digital
Always-on plan
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Introduced unique digital assets & naming alighed with social trends.
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Q Launch Campaign

Successtul comeback for Q 103M Impressions & 6M reach in

YouTube & Facebook
* Very promising Digital only campaign

1.6M Videos Views

*  YouTube Brand Lift above country benchmarks
>50% Engagement rate

* Facebook Brand Lift above global Telcos benchmarks _ _
500K Website Clicks

Sets the stage to build awareness & consideration
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Q Website unique visitors, compared to pre-
launch period!

myQ App downloads & App Active Users,
since launch!

unique visitors & members in KOULOUVLTL
ideas submitted by Users

unique visitors in KLoU 00Tt
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