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“FACT

People hate Ads but love content
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Ad Blocking in Greece

Mobile
34.3%  t20% 50%
desktop Ad blockers in 2016 Asia
2.8% 17,3%
mobile 47’7% . Europe
4 7% of non Blockers willing 159%

cablet to turn into Blockers
US

October 2016, Source: Tailwind Sponsored by 2AE, EAEE, IAB Greece
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BRANDED CONTENT OUTPERFORMS PRE-
ROLL ACROSS VARIOUS KPIS

Affinity & Intent

@ affinity () Purchase Intent () Recommendation Intent

Recall

Branded Conten
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Impact of Branded Content
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Unaided Ad Recall Aided Ad Recall Brand Favorability Intent/Consideration
M Statistically significant difference between Branded Content vs. control at >= 90% confidence Control . Branded Content

Control n=544, Branded Content n=579; Branded Content without display

7% 2 ™
Source: IPG Media Lab, Forbes and S.I. Newhouse School of Public Communications at Syracuse University @4WISEMUNKEYS



Effectiveness of Branded Content Compared to Display Ads Trended Over Time

2013

Amount Branded Content is More
Memorable Than Display Ads In

That Year
1.2x as effective Unaided Ad Recall 3x as effective
1.6x as effective Aided Ad Recall 2.4x as effective

2013: Control n=310, Display n=320 Branded Content n=345; 2016: Control n=221, Display n=236, Branded Content n=229, Web Intercept Only
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"WISE
Respect your budget.
TI P Choose your battles —aka

platforms- wisely
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“WISE
TI P Use the full potential of

engagement for the shake of reach
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"WISE
TI P Don’t forget the classics.

It’s all about the insight
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And it’s all about the trends
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Really Invest on Content
Respect your budget. Choose your battles —aka

platforms- wisely

I I P S Use the full potential of engagement for the shake
of reach

It’s all about the insight
And it’s all about the trends

Never —ever- call anyone to ask about social media
“handling”

Train all internal decision makers. Especially your
CEO.
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THANK YOU!
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