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TPEIZ TYNOI
ETAIPEIQN

STATE OF DIGITAL LEADERSHIP

ol NPOQTOMNOPOI
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Etaipeies pe NYETIKA Napoudia
ota digital péoa

Ol MAPAAOZIAKOI

66%
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Etaipeies pe KabBliepwpévn napoudia
ota digital péoa

0l APXAPIOI

18%
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Etaipeies pe anAn napoudia
ota digital péoa
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NOY ZTOXEYEI
TO DIGITAL
MARKETING?

Cosls Savings

Increase Productivity

Gel Customer Insights
Highlight Events
Dessiminate Company info
Create Company awareness
Discover New Customer Segments
E-mail Campaign

Increase Social Media Fans
Gel Customer Feedback
Dessiminate Product Info
Lead Generation

Customer Engagement

Brand awareness
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NMOIA EINAI TA
AHMOOIAEZTEPA
EPIAAEIA;

STATE OF DIGITAL LEADERSHIP

SEM

Website

Display

SMS

Email rmarketing
Social media
E-commerce site
MNewsletter
Affiliates

Apps

SEQ

Content creation

1 1
0% 10% 20% 30% 40% 50% 60% 70%

MNocootd tou digital marketing budget nou enevdluouy
Katd JECO OP0 O ENIXEIPNOELIS OTa SIAQopa epyaieia.
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SOCIAL MEDIA

STATE OF DIGITAL LEADERSHIP

Facebook
YouTube
Twitter
Linkedin
Google+
Instagram

EBloggers

*To 50% twv enNiXelpnoswy otoxeUouv oto engagement
TV NEAQTWY ANEVaVT OTO MPoIoV Kal TN Japka.

*To 44% Twv eMXEIpNoEwY Xpholdonolel Ta social media
via customer care.

*[a 10 33% Twv enNiXelpnoswy, 1a social media anoteiolv
HECO EMIKOIVWVIAS e Tous NeAdtes, Tous fans tou brand
Kal Tous opinion leaders, wote va apouyKpaotoUuv TS
UNdpxouoes N avadudpeves avAyKes TOUS Kal vad
MPOCPKOCoUY TA MNPoIOVTA KAl TIS UMNNPECIES TOUS
KataArAnAa.
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20.000 posts *

THE E-BUSINESS RESEARCH CENTER
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Elboc Meprlexopévou

TOmoc MNeplexopevou

Reactions




\ Eidog MepLexopévou

TOmoc MNeplexopevou

Reactions
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TOnoc¢
MNeplexopévou

Ewkova

Video
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\ Eidog MNeprLexopevou

TUmog NepLexopévou

Reactions

12




TOnoc¢
MNeplexopévou

[MpoilovTLKO

70%
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\ Eidog MNeprLexopevou

TOmoc MNeplexopevou

Reactions
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Reactions ava
gldocC

TLEPLEXOMEVOU

Video

Ewkova

M.O Reactions ava post: 25
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Reactions ava
TUTO
TLEPLEXOULEVOU

[MpoilovTLKO

MO Reactions 30
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MLaTi oL EMYELPNOELC XPNOLUOTTOLOUV
KUPLWG TNV €LkOvVa Kot OXL to video?

YIAPXEL CHAYLKO» HiYHO yLa TO
content?
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